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TAYTOTHTA EPEYNAZ

EMIZTHMONIKOZ YINEYOYNOZ
KAOHIMHTHZ KONZTANTINOZ N. ®DEANAZ, ANQTEPOZ ANTIMNPYTANHZ, MANEMNIZTHMIO AEYKQZIAZ KAI
MEAOZ THZ ZYMBOYAEYTIKHZ ENIZTHMONIKHZ ENITPOINHZ (ZEE)
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KYTNPOY KAI EMIKEPANHZ THZ ZYMBOYAEYTIKHZ ENMIZTHMONIKHZ ENITPOINHZ (ZEE)

AP XPHZTOZ MNETPOY, ANAMNAHPQTHZ KAOHIHTHZ, MPOIrPAMMA ®APMAKEYTIKHZ NMANENIZTHMIOY
NAEYKQZIAZ, EMIZTHMONIKOZz ZYMBOYAOZ YIOYPIEIOY YTEIAZ

2YNEPIATHZ OPITANIZMOz
OMOZINMONAIA ZYNAEZMQON AZOENQN KYTIPOY (OZAK)
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NMEPIEXOMENA NMAPOYZIAZHZ

1. Eloaywyn
2. Mapovociaon AToTEASCHATWYV

3. KataAnktika ZxoAla
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Elte exete MBOALACTEL EITE OXL, TTWC AVTIHETWITI(ETE OGOUC EXOULV TTPAEEL TO AVTIOETO;

Kavovika, xwplg kaveva TpoBAnua,

aAvOpPWITIVO SIKAlWHA TOUG 39%

NwwOw OTlL 5EV MITOPOUE VA ETTIKOIVWVNOOUME 22%

Me vnpaAia culnNTnon Kat TTEICTIKO StaAoyo 20%
Movu sival adiagpopot

O KOWWVIKOCG MOL KUKAOG 8EV TOUG GUMITEPIAABAVEL

MepippovnTIKA Kal UTTOTIHNTIKA
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Exete spBOAIACTEL N GKOTIEVETE VA EUPOAIACTEITE 0TO ApECO PEAAOV; (1/2)
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Exete spBOALACTEL N CKOTTEVETE VA EUPOAIACTEITE GTO AUECO MEAAOV; (2/2)
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Na moloug Aoyouc TTpoBAnpati{eote sav 6a sUBOAIACTEITE;

H Ttayuvtatn avamtuén Twv
EMBOALWV HE EXEL KAVEL OKETTTIKO/N

Ta spBOoAla HITOPOULV VA TTIPOKAAEGOUV
OpoBWOELC Kal OpoBoTTEVIA

Ta spBoAla HTTOPOUV VA TTIPOKAAECOULV puoKapsiTida

To s BOALO HTTOPEL VA ETTIPEPEL TO OAvATO

Ta epBOoAla HITOPOULV VA TTIPOKAAEGOUV
AAAEPYIKEC AVTIOPACELG

Ta spBoAla HITOPOULV Va ETTNPEACGOUV TN YOVIHOTNTA
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Ma TToloug Aoyoucg 6sv Ba sppoAtaocteits; (1/2)

Asv spImoTELOMAL TNV KUBEPVNON KAl TO TTWG
Slaxelpllte TNV TAVSNIA HEGW EMBOALACHOU

A&V £XW TTEIOTEL OTL 0 EHPOALACHOC YEVIKA O
ETTIPEPEL TA EMOUVUNTA ATTOTEAECHATA

Ymrapxet apketn culntnon Kai diagpuwvia petagu
ETTICTNHOVWV AVAPpOPIKA HE TO Ospa TwV EMBOAIWV

Asv spImicTELOHAL OGOUCE SNAWVOULV
EUTTELPOYVWHOVEG GE Ospata rmavénuiag

MoTELW OTL O 10G EIVAL KATACKEUAGHEVOC Kal TO EHBOALO
EXEL SNUIovpyNOEl yia va eEuTThPETNOOLV GUMPEPOVTA

O spBOAIAGHOC £lval Mia ATTOTTELPA YA TTARPN EAEYXO
KAl KATATTIECN TWV EAEVOEPLWV HAC ATTO TO KPATOG

Exw gvbolacpoug yia povnpn AN HEoW TNG VEAG
TEXVOAOYIAG TTOL XPNOIUOTTOIOUV TA EUROALA
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Ma TToloug Aoyoucg 6sv Ba spBoAlacTelts; (2/2)

To s BOALO HUTTOPEL VA ETTIPEPEL TO OAvVATO

MoTELW o€ EVAAAAKTIKOUCG TPOTTOUC OEparTeiag

A\oyw ayxoucg Kat avnouxiag mov Hou
TTPOKAAEL N oKEYN EVOC VEOU EMROAIOL

Ma Kadapa TTPOGWITIKOUCG OPNOKEVTIKOUG AOYOUG

H kaitvoupla texvoAoyia Touv spoAlov Oa
Hou aAAa&el To YeEVETIKO Kwbika (DNA)

N\oyw Tadnong n acOsvelag (6sv pou €XEL YIVEL
Kapia cuoTAcH ATTO TOV TTIPOCWITTIKO KOV YLATPO)
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Av £xeTE N6N EUPBOALACTEL N EXETE TTPOYPCAMHATIOEL VA EHBOAIACTEITE, TL HTAV AUTO TTOL GAC ETTELCE: (1/2)

MoTELW TTWCG O 10¢ Elval pua cof3apn
arrsiln yla Tnv maykooHia Lysia

ELUTIoTEVOHAL TOUG EMTTEIPOYVWHOVEG, TNV ETTICTAMN
KAl YlIATPOUC Yld TNV KATATTOAEMNON THG TTAvénuiag

O 1N sMBOALACHOC HaG ERITOSICEL ATTO TO VA

54%
EMOTPEYOUHE GTNV KAVOVIKOTNTA
Ta spBoAila exouv ammodei&el Siaxpovika TTwWE WPEAOLV 52%
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49%

HOUL Kal TOUG (pIAOUC HOU OE Kivbuvo
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Av £xeTE N6N EPPBOALACTEL N EXETE TTPOYPAHMATIOEL VA EMBOAIACTELTE, TL HTAV AUTO TTOL OAC ETTELOE: (2/2)

MeTa amo MPOoCWITIKN EPELVA
Siarriotwoa Ta oPeAN TWV EUROAIWV

MNa tnv avakapuyn tng olkovouiag tng Kummpou

EpTiIoTEVOHAL TO KPATOG TTOU MG
GUMBOUVAEUEL va EHBOAIAGTOUE

Me €xel TTEIOEL 0/ TTIPOCWITTIKOG/N HOVL YIATPOG

Ma va armogpuyw To KOGTOC TwV rapid tests kabs 72 wpeg

Me €XEl TTEIOEL TO OTEVO HOU
OLKOYEVELAKO N PIAIKO TTEPIBAAAOV
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ATTO TTOU TTALPVETE TTANPOPOPIEC GXETIKA HE TIG eEAIEEIC TNG TTAVONMIAC;
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[MOTEVETE TTWCG EXETE IKAVOTTOINTIKN TTPOGBAoN GE TTANPOPOPIEG OXETIKA HE TOV EHBOALACHO;
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MOTEVETE OTL Ol UTTNPEGLEC TTOL TTapeXovTal arro to NEZY cag BonOouv va AVTIHETWITIOETE TIG
OTTOLECONTTOTE TTAONOELC N ACOEVELIEC EXETE;
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YTTOPEPETE ATTO KATTOlA Xpovid TTadnon N acOsvela;
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™
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E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:
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