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APoPOoLV THV TTAVONHLa TOU KOPWVOLOU GTH XWwpea Hag;
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MeTa Kat ano Tnv vloBETNON TNC KABNUEPLVAC EVHEPWONC aro To Yrtoupyeio Yyelag BIMR (IS} Y uNIvERsITY o NICOSIA
(oT1g 6:00p.1.), BewpEeiTE TMWCE N TTANPOPOPNCH TTOU AAUBAVETE yLa THV MOPELA TG
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2€ TMOLO BABNO EUTILOTEVECTE TOUC LATPOUC KL TOUCG AOLHOELOAOYOUG TOU YTTOUpYELOU IMR (I3} ' uNiversiTY o NICOSIA
Yyeiag, oL omoioL €ival appodLoL yLa THV EVIHEPWOT AvaPopLKA HE TIG EEEAIEELC IOV
aPpopoLV TNV TOPELA TOU KOPWVOLOV OTH XWPa HAG;
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Me Bdcon ToV TPOYPAHHATIOHO TTOU £XEL AVAKOVWOEL amo To KpAToc, 0swpeiTe IMR {18} Y universiTy oNicosi
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OTL TO CUOTHNHA VYELAG THG XWPAC HTTOPEL VA AVTATIOKPLOEL OTLC AVEAVOUEVEC
AVAYKEC TTOL TTPOKUTITOLUV AGYW TNG AVONHLAC TOU KOPWVOLOU;
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Y€ OO PaOPO BEWPELTE OTL TO LATPLKO KL TLAPATATPLKO TTPOCWTILKO TWV IMR (5} 7 unversiryornicosia
KUTLPLOKWY VOGHAEUTNPLWYV EXEL EKTALOSUTEL LKAVOTIOLNTLKA GTHV AVTLHETWTILON
TOU KOPpWVOLoU,;
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2€ ToLo BaOuo BswpeiTe OTL 0 YToupyoc Yyelag Kat N EMOTNHOVLKN GUHBOUAEUTLKN 0 :

. i ; 2 . 1 IVIR ) UNIVERSITY of NICOSIA
TOU OpAdA TTALPVOUV TIC CWOTEC AMOPACELG YLa TH OLaXEipLon TNG LYELOVOUIKRG ™™
KPLONG IOV EXEL TIPOKAAEGEL 0 KOPWVOLOC;

48% 50% B, 49%
(o}

2YNOAO

39%

30%

22% 20%

28%

18-24 25-44 45-64 65+

52%
42%

® 27% 29%

i

23% e

. 1

Avbpag Muvaika

15%



http://www.sigmatv.com

Y€ oo Badpo eymioteveoTe TOoV Maykoopio Opyaviopo Yyeiag Tnv mapouvaoa IMR () Y universiTy ofNicosia
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Meyalog / ApKETOC BaOpuocg epmioToouvVNG OTOUG...
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2€ oLYKpLon pe Tn M. Bpetavia kat Ti¢ HIMA, o€ tolo Baduo BswpeiTe OTL OL AR (155 N universiTY o NICOSIA
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ATMOYPAGELC KL TA HETPA TEPLOPLGHOL TTOV £X0UV AnPOei arto Tnv KuBEpvnon ywa Tnv
QVTLHETWTILON TNC TTAvOnpLag Tou KopwvoioL Ba rteplopioovv ThV eEAMAWON TOV;
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2 € OUYKpPLON HE TNV ITaAla, TIOTEVETE OTL TA HETPA TG KUBEPVNONG YA TOV KOPWVOLO, MR {18}
APpOnKav eykaipwe N HE KaBuoTEpPnoN;
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2€ CUYKpPLON HE AAAEG XWPECG TNG EvpwTng, He Baon Ta HETPA KL TLG ATOPACELG TTOV IMR (13} Y universiTY o NICOSIA
gXxouv AnPpoet otnv Kumpo, Bewpeite 0TL  KUBEPVNON €XEL UTTO EAEYYXO TNV KATACTAOCH
HE TOV KOPWVOLO0 N OXL;
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Ocov apopd TNV AVTLHETWTILON TWV OLKOVOHLKWY GUVETELWYV TG Ttavonpiag, mooo MR (I3} Y universiTY o NICOSIA

|||||||||||||||||| ‘l\.\di'

LKAVOTIOLNTLKA TILOTEVETE OTL ELVAL TA HETPA TLOVU £EAYYEABNKAV yLd TV OTAPLEN TNC
Kuttplakng owkovopiag;
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Ocov apopd TG KUTIPLAKEG TPATE(EC, MOCO LKavoTolnHEVOL Ba AEyaTe OTL ELOTE AMO AR (133 NI universiTy o#NicOSIA
TNV AVTATIOKPLON TOUG GE OTL EXEL VA KAVEL HE:
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2 € TLOLO BAONO EYMIOTEVECTE TNV KUBEPVNON 00OV apopa Tn dLaxeipion TNG il
: 1 mqﬁ}%& UNIVERSITY of NICOSIA
RavONUUacT ou kopwvotov, o =~ e - 2

b

48% 49%

2YNOAO

45%

a1%
367% 34%
25%
23%
18%
12% 1% 12%
21%
18-24 25.44 45-64 65+

PYAO

51%
40%

® 23%

25% Inl

20%

Avbpag Muvaika



http://www.sigmatv.com
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2 € TOLO BaOUO BewPEITE OTL N ACTUVOHLA EMLTEAEL TO €PYO TNC BETIKA LA TN IMR (8} Y universiTy o NicOsIA
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OLaAcPAALON TG EPUAPHOYNG TWV HETPWYV TPOANYNG TNHG SLAGTTOPAC TOU KOPWVOLOU
Ao TOUC TMOALTEG;
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2 € TOLO BAOUO EUTLOTEVEOTE TA ELPWTIALKA OECULKA Opyava CE OTL EXEL VA KAVEL PE AR (153 NB universiTy orNicoTE

Ny, e “,\’l
|||||||||||||||||| N N7 2

TLC OEOUEVOELC TTOL €XOUV avaAaBet ywa Trn oTAPLEN Twv Kpatwv peAwv TnG E.E.;
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH

T: +357 22 265150
F: +357 22 256530

LS
«t

Y
Qs
UNIVERSITY OF NICOSIA A) ‘L

E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:

Member of Certified with

Ry
J . —&Ifi‘wet a Sound Industrial Relations | SIR
Ko %—5 CONTEMPORARY ENTERPRISES | 2014
IS0 9001

Green Offices

ESOMAR  Egeoen CSR

Member MEMBER Certificate No. QS.17.037

CYPRUS



http://www.imr.com.cy

