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2 € ToLo Baduo £xeTe mapakoAovOnoeL TIC eEcAIEELC TTOV
APpopOoLV THV TTAVONHLa TOU KOPWVOLoU;
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[Towa MOTEVETE OTL €ival Ta KUPLA CUNTTTWHATA TOU LoV COVID-19;
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2€ MOLo BaBpo6 oac avnouyeil n eEamAwon TnNG mavonuiag Tov Kopwvoiov
oTN XWwpa pag;
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[MoLeg €lval oL HEYAAUTEPEC AVNGUXLECG 0AC, OE O,TL APOPA TLG SLUVATOTNTEC
TOU CUCTNHATOC LYELAC THC XWPAC HAC ,V AVTATIOKPLOEL EMAPKWC Kl
ATOTEAECHATLKA OTA AVEAVOHEVA KPOUOCH AT KOPWVOLOU;

Agv €XeL LTLAPYEL
arnodedELYUEVN
BepamEVTIKN Aywyn

A€V UTTAPYOLV APKETA Aev €xeL BpeBel
Kpeparwa oTic MEO AKOMN EUPOALO

AlacTopd ToU LOL avapeoca Agv utapyeL o anapaiTnTog
O€ EMAYYEAPATIEG VYEiQG LATPLKOG EEOTTALOHOG
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EXETE EVNHEPWOEL YA TA VEA AUCTNPOTEPA HETPA TLOU £XOLV
eEayyeNOBel pe 6TOXO TOV MMEPLOPLOHO TNG EEATTAWONC TOU KOPWVOLOU;
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1000 LKAvOoToLNTLKN 8a XapakTnpel{are TNV avTanokplon TnG Kumpwakng ™™
KOLVWVLAG, OE 0,TL Apopa TNV EPAPHOYIN TWV HETPWYV IOV £XOUV ANPOEL KaL TWV
OUCTACEWYV TOL YLVOVTAL ATIO TOUC APHOSLOUC;
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2 € TOLO BAOHO EXOUV ETMNPEACEL TNV KABNHEPLVOTNTA CAC TA TEPLOPLOTLKA HETPA ™ %

TLOU £XOUV EMIPBANBEL HE OTOXO TOV MEPLOPLOHO THC EEATTAWGCNC TOU KOPWVOILOU
oTNV YWpPAa Hac;
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[Mowa amo TG akOAoVBEC SNAWGCELG MEPLYPAPEL KAANUTEPA TIC
ouvOnkec (wnNg oag cnuepa:

Bpilokopal o€ auTO-MEPLOPLOUO GTO MeTakivoupatl Hovo yua
OTILTL HOVU KL TPAYHATOTIOLW HOVO THV €pyacia Hou Kat yla
TLC ATMAPALTNTEG HETAKLVOELG TLC BAOGLKEG AVAYKEC
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Ocov apopd Tnv epyacia cag, TL A0 TA TMAPAKATW LOXVEL yLa £0AG;

2uveyidw va Exw T1€0€l ano Tov
gpyadopatl amo Tov , , , €pyodOTN HOVL OE
XWPO €pyaciag pov Epyacopat amo 1o omirL avacToAn Epyaciac
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Me Ta HEXPL OTLYUNG OEOOUEVA, TL TIOTEVETE OTL B MPETEL VA YLVEL HE TA
MEPLOPLOTLKA HETPA OTAV B EKTIVEVGEL 1) XPOVLKI TOUG LoXLG, 6TLC 13 ATtptAiov;

Na avavewBolv wg £xouv yla Na avavewBouv, aA\a pe Na avavewBouv Kat va Na pnv avavewOouv Kat va
AKOHO TEGOEPLC EBOOUADEC KATOLECG XAAAPWOELG yivouv akopn mo avotnpa TEPHATLOTOUV TTANPWG

45% 24% 26% 5%
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A€dOUEVNC TG OVOGKOANG KATACGTAGCHC TOV ETKPATEL, TTWC Oa agloAoyovoare
HLa EVOEXOHEVN ATOYP Aot yla artayopeuvon KUKAopopiag Kat KadoAwko lockdown;
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[1000 TPOETOLUAGHEVOL B ASYATE OTL ELOTE OE MEPLMTWON TTOLV TEALKA OVTWC
Anpoetl anopaon ywa ka@oAtko lockdown;
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[1600 AaLoL0d0E0L ALGOAVEDTE GE O,TL APOPA TLE TTPOCTIABELEC AVTIHETWTLONG KAl
avayaiTiong Tng emwdnuiac otnv Kunpo;
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH

T: +357 22 265150
F: +357 22 256530
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E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:
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