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AvaQopLlKa JE TG AHECEC Kal BpaxUTtPOBEGHEG OLKOVOHLKEG 0UC UTTOXPEWGELG, Yla
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™
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E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:
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