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2YNOYH

O Ap X0Awv Maypilog eivar AvamAnpatng Kabnyntig Mapketivyk oto [avemotpio Aevkwoiag (UNIC
Athens) kou oto University of Birmingham, kon Associate Editor touv mepiodikov Journal of Global
Responsibility. Ta kOpix gpeuvnTikd TOL €VSlIAPEPOVIA APOPOVUV TIG LNEVLBVVEG ETIXELPTOELG KAl TOLG
unievBuvoug katavarwtég, v Etaipikny Kowvavikn EvBovn (EKE) pe €épgaon oTig HIKpPOHECHIEG KOl TIG
KOLWVWVIKEG ETIXELPTIOELG, TOV BLOCLHO TOLPLOHO Kon TNy vrevBuvn anaoyxdAnon. Exel dnpoaoiedoet to €pyo
tov ot Oiebvr] emotnpovikG meplodika vYMANG katdtaéng (Hetadd twv onoiwv meplodikd ABS 4* ko
FT50), onwg T Journal of Travel Research, Industrial Marketing Management, Journal of Business
Research, Journal of Business Ethics, Journal of Sustainable Tourism, Human Resource Management,
Psychology & Marketing, Information Technology and People ka1 Business Strategy and the Environment.
Eivon péAog g ovviaktikng emtporrg tou Corporate Communications: An International Journal ko
npoopata empeAndnke, wg guest editor, e1dikd tevyn twv European Management Review, Journal of
Business Research kot Human Resource Management.

SIIOYAEX

2017-2019 Metantoyiako ITictomontiko oty Avotat) Exnaidevon (PGCert in Higher
Education), University of Birmingham, Hvopévo BaoiAelo, pe Staxpion (Merit)

2009-2015 MSaktopiko Aitmhopa (PhD), Owovopiké Iavemotuio Adnvaev, Tufpa
ArowknTikrg Emotnung kot TeyvoAoyiag
Awatpin: «The Link between CSR and SME Financial Performance»

2005-2007 Metanoyiako AinAopa (MBA), Brandeis International Business School, Bootovn,
HITA. BaBudg (GPA) 3,7/4

1999-2003 ITtuyio Awiknong Emyeipriozav (BSc), [Tavemotipio @ecoaliog. Babpdg mruyiov
7,3/10

AKAAHMAIKH ATIAXXOAHZH

2026-o1epa HMavemmotpo Asvkwoiag (UNIC Athens), AvanAnpotc Kabnyntig Mdapketivyk
2017-ompepa University of Birmingham, Birmingham Business School, Avaninpwtg Kafnyntig

Mdpretivyk
2018-2023 IES Abroad, Aovéivo. Emokéntng Aéktopag, Emyeipnolaxn HOwkn
2015-2017 Coventry University. MetadiSoaktopikog Epeuvntg (Postdoctoral Research
Associate)
2012-2015 London Metropolitan University (Athens Campus). A€KTOpag PEPIKNG AMAOYOANOTG
2013-2015 University of East London (Athens Campus). AéKTopag HePIKNG anaayOANOTG

AIOIKHTIKO EPI'O KAI HT'EXIA

Birmingham Business School, University of Birmingham

= AwevBuvng ITpoypappatog (Programme Director), €€ anootdoewg MBA (Distance Learning
MBA) (2020-2025). IIpoypappa otnv npatn SeK&da MayKooHing.

= YovSievBuvtng ITpoypappatog (co-Programme Director), MSc in Marketing / International
Marketing (2019-2020). TIpoypap pa pe nepiocotepoug ano 300 portntég, 8o oto Hvapévo BaoiAelo
Kot 250 maykoopieng yio to 2020 (topuniversities.com). Katd 1o €10¢g g ouvienBuvaong, 1 GUVOAIKN
Kovoroinon Tev eottntav otny épeuva PTES avénbnke and 81% ot 88,8% (péoog 0pog topéa: 78%,
Russell Group: 79%).
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Avanoén véov MSc (2019-2020). Baoiko péAog g EMTPOTTG OXESIAGHOD TOV VEOL, EPELVITIKK
npocavatoAlopévov MSc «Research Advances in Marketing». Atapdp@won pabnoiokmy
QTOTEAEGPATWOV, CUVEPYAOIN HE TNV EPEVVITIKT] OHASH HAPKETIVYK, 0UVTAEN TTPoSiaypopav
HOBNUAT®V Kot 08Ty®OV TIPOYPAHHLOTOC,.

Exnpocwnog Epsovntov Ipopov Xtadiov (ECR Representative) (2017-2020). Eknpoo®nnon
TOV CUVOSEAP®V EPELVITAV TIPAOLHOL 0TAGI0L Kol guvtoviopog pe to College yix tn Sopydveon
EPYOOTNPI®V KAl EKONADGE®Y Kat TN S1aYLOT] KOA®V EPEVVITIKOV TIPOKTIKMYV.

Bpapeio Citizenship Excellence tng Birmingham Business School, pe ypnpoatiko émadio £1.500
(2018).

Avodog Katd tpia pieforoyikd KApakia Aoyw e€atpeTikmv embooeav (2021-2022 ko 2024-2025).
MéMog ¢ Emtponn)g YrievBuvng Emyeipnpatikotntag (Responsible Business Committee)
(2022-ompepa). EBehovtikdg poAog oe emtponr| mov npowBei ™ Aoyikr g vevBuvng
ETKEPNHATIKOTNTOG O€ €TineS0 LX0ATG.

Responsible Business Group. Zuyypa@rn Tov TpOToL oXeS10U TG MOAITIKNG TNG LX0ANG Y1 TO
ymoeoko amotonwpa avBpoka (Digital Carbon Footprint Policy), n epappoyr] g onoiag Bpioketat
unto ounnon (2026).

Coventry University

ZvvounevBuvog Sropyaveong (Conference Co-Lead) tov cuvedpiov «The Circular Economy:
Transitioning to Sustainability?» (Io0A10g 2017), ae cuvSiopyavaon pe v British Academy of
Marketing. Awxyeipion vofoAdv Kat OpIANT®V Kot 81600 NG EKONAMOTG KOL TRV XMOTEAETHATWV
™me.

Evtomopog kot mpOoKAN o OHIANTAV KAl S1GX00T) EKSNADCE®DY KOl HITOTEAECTHAT®V.

YuveniAeym Sidaktopikng Satping: V. Lamprinaki, «Environmental Management in SMEs» (2016-
2019).

EKAOTIKO EPT'O

Journal of Global Responsibility, Associate Editor (2021-orjpepa)

European Management Review (ABS 3*), Guest Editor tou e161kob tevyoug «The Workplace of the
Future», e ouvepyaoia pe A. Georgiadou, A. McDonnell xou D. Roumpi
Journal of Business Research (ABS 3*), Guest Editor tov €161ko0 tev)ov¢ «“No Pain No Gain”:
Understanding and Applications of Pain in Marketing Scholarship & Practice», ge ouvepyaaia pe
Russell Belk kon Minas Kastanakis
Human Resource Management (ABS 4*), Guest Editor tou e181ko0 tedouvg «The Disquiet of Quiet
Quitting: Understanding and Applications of a Popular Trend in HRM Scholarship & Practice», o
ovvepyaoia pe John E. Delery, Dorothea Roumpi, Lauren Aydinliyim, Jean Phillips ko Caitlin Porter
Corporate Communications: An International Journal (ABS 1*), Guest Editor Tou €161ko0
tevyoug «The Future of Internal Communication: Voices, Technologies, and Sense of Belonging at
Work», oe ouvepyaoia pe I. Kostopoulos
Journal of Marketing Management (ABS 2*), Guest Editor Tou e161ko0 tebyoug «From Revolution
to Revolutions», o€ ouvepyaoia pe F. Kerrigan kon S. Montano
Corporate Communications: An International Journal, MéAog Xuvtaktikng Emtponrg (2020-
onpepa)
Emerald, péhog g emrtponng agloAdynong yix 1o Responsible Management Outstanding Doctoral
Research Award (ODRA) (2022)
Elsevier, péAog ¢ emtpornmg a&loAdynong yix o Award for Outstanding Doctoral Thesis in
Responsible Management
Kpitrg epyaciov ya diebvi cuvedpia (AMA, AMS, AoM, EMAC) kat yia ta akdAovBa
EMOTNHOVIKK TIEPLOSIKA:

Sustainability 2019-2024

International Marketing Review 2019-2024
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Tourism Management

2018-2024

Journal of Sustainable Tourism 2018-2024
Journal of Marketing Management 2019-2024
European Journal of Marketing 2018-2024
Annals of Tourism Research 2019-2024
Journal of Business Research 2019-2024
Journal of Global Responsibility 2020-2024
Corporate Communications: An International Journal 2022-2024
Technovation 2022-2024
International Journal of Global Responsibility 2022

Supply Chain Management: An International Journal 2018-2022

Journal of Research in Marketing and Entrepreneurship 2018-2022

EEQTEPIKEX AKAAHMAIKEX @EXEIX

= University of Bedfordshire, e{wtepiko péAog emtponmg éykpiong npoypappatog omovdaov (Course

Approval Panel) (2020)

= University of Bedfordshire, ESwtepikdg EEetaotg (External Examiner), MSc Marketing kot MSc
Digital Marketing (2020-2024)

= University of Portsmouth, E{wtepikdg E&etaot|g (External Examiner), MSc Global Human

Resource Management (2023-2026)

EPEYNHTIKEX XPHMATOAOTHXEIX KAI AITHXEIX XPHMATOAOTHXHX

ESCP Europe: «KatavaAwon moAVTEAELNG: 0 pOAOG TOL

University of Birmingham: «Ayopég uno v enmpela

(Sustainability in the Shipping Industry), oe ouvepyaaia pe

Lloyds Banking Group Centre for Responsible Business:
«AVBpOKIKOG YPOHPATIGHOG TG online GLUTEPIOPOPAGH
(Carbon Literacy of Online Behaviour), oe ouvepyaoia pe

Lloyds Banking Group Centre for Responsible Business:
«Teyvnt| vonpootivn kKot nOwkr ovpmepipopd» (Artificial
Intelligence and Ethical Behaviour), oe ouvepyaoia pe M.

University of Birmingham: «XTpatnylkég amoywplopov oand

"Etog ggs::g:::]] / IToco Dopéag/ Oépa / Tuvepyateg
2024 E&wtepikn £4.500
©B6vou» (Luxury Consumption: The Role of Envy)
2023 Eowtepikn £3.500
aAkooA» (Drunk Shopping)
2022 E&wtepikn £6.000 YupBovAELTIKO €pYy0: «BlOGIHOTNTA 0TI VOUTIAIO»
C. Moraes
2021 E&wtepikn £12.000
C. Moraes kot G. Lamprinakos
2020 Eotepun £10.000
McGowan, D. Calvera, R. McDonald kot J. Lohse
2020 Eowtepikn £3.000
avtikeipeva» (Dispossession Strategies)
2019 E&wtepikn £35.000

Aev gykpiOnke. «ITapayovteg KATAVOADTIKNAG NOKNG IOV
eMnpeadouvV TIg AVTIIANYELS Y1 TIG S1a@T HioEg 0T
Facebook» (Consumer Ethics Factors Influencing
Perceptions of Ads on Facebook), oe cuvepyaasia pe C.
Moraes
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Eocotepwkn) /

Etog e IToco Dopeag/ Oepa / Zvvepyarteg

2018 E&wtepikn £2.940 ESCP Europe: «O mdvog TNV KATAVAA®GT] TOAVTEAELNG»
(Pain in Luxury Consumption), pe guvepgvvnt tov M.
Kastanakis

2016 Ecotepin £7.300 Coventry University: «AvBpomivo Suvapiko otig
KOW®VIKEG emiyelprjoelg» (Human Resources in Social
Enterprises)

2013- E&otepu €2,5 ekart. COGITA: CSR through Public Policy

2015 (http://www.cogitaproject.eu)
Avotepog Epeuvntikog Zuvepydtng oe evponaikod épyo
INTERREG pe 13 etaipoug: ovpfoAn ot dnpooia
TIOMTIKT] H€0® NG booTPIEng g vioBétnong g EKE
ano MpE.

2010- E&wtepikn €2 exar. Responsible MED (http://responsible-med.it)

2012 Epeuvnuikog Xuvepyatng o€ épyo 9 etaipwv,

XprHatodotovpevo ano 1o Evponaikd Tapeio
Ieprpeperaxng Avamruéng (ETIIA), pe avtikeipevo my
avdAvon ko tpowdnon g EKE wg epyaieiov evioyuong
NG AVTOYWVIOTIKOTNTOG.

EINIIMOP®QXH KAI XEMINAPIA

«Carbon Literacy Training», 15 ®peg, Carbon Literacy Trust, 2024

«Introduction to Programming in Python for Social Scientists», 35 &peg, Essex Summer School, 2021
«Data Science», mpoypappa poxwpnuévou emmneédou 3 efdopadwv (30 wpeg), IBM, 2021

«Online Teaching», mpoypappa 6 efdopddwv, IES Abroad, 2020

«Bibliometric Network Analysis and Science Mapping», Leiden University, 2018

«Teaching Digital Marketing», oepivapio piag npépag, Academy of Marketing Science, 2017
«Structural Equation Modelling with SmartPLS», aepvapio 4 nuepav, Coventry University, 2016
«Experimental Design in Social Sciences», oepvapto 3 nuepov, Aston University, 2016

«Life Cycle Environmental Assessment», Stadiktuakd pébnpa, Northwestern University, 2014
«New Models of Business in Society», Siadiktuako padnpa, University of Virginia, 2013

IMotonomnpévog EnayyeApatiag Biwopotnrag (Certified Sustainability Practitioner, CSR-P), Centre
for Sustainability & Excellence, 2013

AIAAKTIKH EMIITEIPTA

EmntifAeyn SITAWUATIKAOV EPYAOIOV

220 TIPOTTUXIOKEG KOl HETATTUXLIOKEG SIMAWUATIKEG epyaoieg, University of Birmingham (a&loAoynon
ano gottntég 4,1-4,7/5)

EnifAeyn petantuyiokov SiMAwpatkov epyaotov (MSc): University of Stirling (2020-2022),
University of Glasgow (2021-2024), University of Westminster (2022-2023)

University of Birmingham (2017-onjuepa)

Principles of Marketing, €€ anootdoewg MBA, 2017-2024 (a&loAoynon 3,9-4,5/5)
Marketing Strategy, €§ anootdoewg MBA, 2017-2024 (a&loAoynon 4,1-4,3/5)
Business Communications, MBA, 2020 («§ioAoynon 4,6/5)

Digital Marketing, mpomntuyioko npoypappa, 2018-2020 (adloAdynon 4,4-4,5/5)
Research Methods, MSc, 2020: epyaotpiax SPSS
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Marketing, MBA, Singapore Campus, 2022-2023
Marketing, Executive MBA, UK Campus, 2024

AMa 16pvpata

IMavemmotpo Aevkwotag (UNIC Athens), 2026: Marketing Management, TpOTTUXLOKO TIPOYPOUHA
Vilnius University: avafeon ibaokaiiog Tou pabnpatog Talent Management (Maiog 2025)
Aprototédero Iavemotuo Oecscarovikng (AIIO), 2024: Bidoipo MApKeTIvyk

Owovopko IMavemotio Adnvov (OITA), 2022-2024: Emyelpnotakn HOwn kat YrevBovn
Awoiknon AvBpaomvou Avvapikoo

ESA (Ecole Supérieure des Affaires), 2022-2024: Product Marketing kon Marketing Planning
IES Abroad, 2018-2023: Business Ethics

London Metropolitan University (Athens Campus), 2010-2015: Public Relations, Introduction to
Marketing

University of East London (Athens Campus), 2010-2015: Services Marketing, Ethics in Marketing

EmiAeypuéveg mpookeKANUEVEG OUIALES

«Responsible Marketing and Greenwashing», Saint Petersburg State University, AnpiAiog 2022

«Working from Home during Covid-19: A Focus on Employee Well-being», epeuvntikd aepivapio,
Liverpool John Moores University, Iavovaplog 2021

«An Introduction to Netnography», University of Birmingham, Aeképf3piog 2020
«Marketing Ethics», @epivo XyoAeio, I[Tavemotipio [TeAomovvrioov, IovAlog 2017
«Communicating Corporate Social Responsibility», Coventry University, ®efpovapiog 2017

EITIBAEYH AIAAKTOPIKQN AIATPIBQN

Megan Burnett (2021-2026): «Ethical consumption: How are anti-consumption behaviours and
sustainable consumption practises being transferred into the workplace within the UK’s Gay and
Lesbian Black and Asian Minority Ethnic groups?», University of Birmingham. K0piog empAénwv.
Yelim Chung (2023-2027): «Brand Marketing in Videogames», University of Birmingham. Aebtepog
eMPBAENQV.

Victoria Lamprinaki (2016-2019): «Environmental Management Systems in SMEs», Coventry
University. ZovempBAénwv (Co-Advisor).

Ann Kristin Rhode (2015-2018): «Customizing or conforming? Exploring cross-cultural differences
in self-brand connections, the use of brands as signals of identity, and consumers’ attitude towards
customizable branded products», ESCP Europe. OAokAnpa0nke. ZuvemBiénwv (Co-Advisor).

E&wtepikog e&eTtaothg S16aKTOPIKOV S1atpifov

Angela Constantinou (2024): «The effect of personality and individual cultural orientations on
consumer buying behaviour during a pandemic», University of Central Lancashire

Usman Hanif (2022): «Examining the effectiveness of entrepreneurial development programs in the
public and private sector in Pakistan», University of the West of Scotland

BPABEIA KAI APAXEIY EEQYXTPEDOEIAX

BpaBeio KaAvtepng Avakoivwong (Best Conference Paper Award) yix v epyacia: Magrizos, S.,
& Kostopoulos, I. (2022). «The Process of Collecting as a Distinct Tourist Behaviour», 15th EuroMed
Conference, TTaAéppo, ITaAia

MéAog tng emtponmng a&loAdynong yio o Emerald Responsible Management Outstanding Doctoral
Research Award (ODRA)

University of Birmingham: cuppetoyn o€ otpoyyvAo tpanédl yix mn frooipotnta (Roundtable
Discussion on Sustainability), 11 TouAiov 2022
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AHMOXIEYXEIX I'TA TO EYPY KOINO

1.

Moraes, C., Magrizos, S., & Lamprinakos, G. (2020). Why lockdown life has sent our digital
carbon footprint spiralling. Birmingham Business School Blog. https://blog.bham.ac.uk/business-
scho01/2020/10/22/why-lockdown-life-has-sent-our-digital-carbon-footprint-spiralling/
Channuntapipat, C., Magrizos, S., & Smith, C. (2019). Is Sustainable Fashion an Oxymoron? A
Look at Fashion Week and Beyond. Birmingham Business School Blog.
https://blog.bham.ac.uk/business-school/2019/09/25/sustainable-fashion/

Magrizos, S. (2017). United Airlines: Flying into a Crisis, Again, and Again. Coventry University
Research Blog. http://blogs.coventry.ac.uk/researchblog/united-airlines-flying-into-a-crisis-again-
and-again/

AHMOZXIEYZEIY XE AIEONH EIIIXTHMONIKA ITEPIOAIKA ME KPITEX

1.

10.

11.

12.

13.

Magrizos, S., Voutsa, M. C., & Kastanakis, M. N. (2026). On the Transformative Nature of Luxury
Consumption and Consumer Well-Being: A Systematic Literature Review and Research Agenda.
Psychology & Marketing.

Magrizos, S., Kastanakis, M. N., Kampouri, K., & Christofi, M. (2026). Drunk Shopping Online: A
Conceptual Framework of Impaired Consumer Decision-Making and Implications for Ethical
Marketing. Journal of Business Ethics. https://doi.org/10.1007/s10551-026-06368-8

Zhang, C., Magrizos, S., Christofi, M., & Hang, T. T. B. (2026). Factors affecting perceived
sustainability of green-influencers. Journal of Asia Business Studies, 1-15.

Magrizos, S., & Tsiakos, N. (2026). Exploring the Influence of Psychological and Emotional
Elements on Green Purchase Intentions. Review of Marketing Science.

Kampouri, S., Roumpi, D., Magrizes, S., & Christofi, M. (2026). Co-creating value with social
enterprises’ employees: A moderated-mediation model. The International Journal of
Entrepreneurship and Innovation.

Tang, H., Magrizos, S., & Christofi, M. (2026). How negative travel content shapes Chinese Gen
Z’s destination intentions: A moderated mediation model of relatability and parasocial interaction.
Journal of Asia Business Studies, 1-27.

Magrizos, S., Aydinliyim, L. E., Roumpi, D., Porter, C. M., Phillips, J. M., & Delery, J. E. (2026).
The Disquiet of Quiet Quitting: Definitional Clarity, Theoretical Pathways, and Future Research.
Human Resource Management.

Li, Y., Li, X, Li, G., Magrizos, S., & Christofi, M. (2026). Transformational and Transactional
Leadership, Sustainable Supply Chain Management Practice, and Organizational Responsiveness:
The Moderating Role of TMT Sustainability Commitment. Business Strategy and the Environment.

Seong, K. W., Magrizos, S., & Christofi, M. (2026). To AI or Not to AI? The Impact of Generative
Al Image on Blood Donation Intentions. Technology in Society.

Kastanakis, M. N., Magrizos, S., & Belk, R. W. (2026). “No Pain No Gain”: Understanding and
applications of pain in marketing scholarship and practice. Journal of Business Research, 203,
115814. https://doi.org/10.1016/j.jbusres.2025.115814

Magrizos, S. (2025). The dark side of companies’ digital transformation: The carbon footprint of
online activities. International Marketing Review, 42(6), 1360-1381. https://doi.org/10.1108/IMR-
10-2024-0398

Kerrigan, F., Magrizos, S., & Montano, S. (2025). From revolution to revolutions. Journal of
Marketing Management, 41(13-14), 1279-1283.

Kampouri, K., Magrizos, S., Kastanakis, M. N., & Kostopoulos, I. (2025). Emotions in family
firms’ internationalisation: A review and suggestions for future research. International Marketing
Review.
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https://doi.org/10.1007/s10551-026-06368-8
http://blogs.coventry.ac.uk/researchblog/united-airlines-flying-into-a-crisis-again-and-again/
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https://blog.bham.ac.uk/business-school/2019/09/25/sustainable-fashion/
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14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Kastanakis, M. N., Magrizos, S., & Kampouri, K. (2025). Family Firms and Ethics: Towards a
Deeper Understanding of the Determinants of Ethical Decision-Making and Emerging Future
Research Pathways. Journal of Business Ethics (ABS 3*, uno €k6oom peTa and anodoyr| umo
0povg).

Sallaku, K., Avloniti, A., Magrizes, S., Vilamova, S., & De Massis, A. (2025). Consumer Behavior
in Growth Hacking: Developing and Validating the Shareability Construct. Journal of Business
Research.

Georgiadou, A., Magrizes, S., Roumpi, D., & Tarba, S. (2025). Cultivating inclusive remote
workplaces: A serial mediation analysis of employee outcomes. European Management Review.

Kostopoulos, 1., Magrizos, S., & Harris, L. C. (2024). Tourists as experience collectors: A new
travelling mind-set. Leisure Sciences, 47(6), 1290-1310.

Moraes, C., Istanbulluoglu, D., Garcia-de-Frutos, N., & Magrizos, S. (2024). The Asymmetric
Temporal Rhythms of Anti-Consumption. Sociology, 59(2), 341-362 (ABS 4%*).

Roumpi, D., Phillips, J., Magrizes, S., & Moraes, C. (2024). Examining Retaliation Intentions
Among Stuck Employees. Journal of Business and Psychology, 40, 315-332 (ABS 3*).
https://doi.org/10.1007/s10869-024-09971-6

Riva, F., Magrizos, S., Basher, M. R., & Rizomyliotis, 1. (2024). Beyond the Hype: Deciphering
Brand Trust Amidst Sustainability Skepticism. Business Strategy and the Environment (ABS 3*).

Lamprinakos, G., Santos, D., Stavraki, M., Brifiol, P., Magrizos, S., & Petty, R. E. (2024). Power
Can Increase but Also Decrease Cheating Depending on What Thoughts Are Validated. Journal of
Experimental Social Psychology (ABS 4%).

Magrizos, S., & Harris, L. C. (2023). Crisis Induced CSR Innovation: Corporate Social
Responsibility Implementation in B2B Firms Before and After COVID-19. Industrial Marketing
Management (ABS 3*).

Konstantoulaki, K., Rizomyliotis, 1., Kostopoulos, 1., Magrizos, S., & Tran, T. B. H. (2023). BYOB
of wine, but which one? Unveiling new boundary conditions and moderating effects for restaurant
patrons’ consideration set formation. British Food Journal (ABS 1%, IF: 3.224).
https://doi.org/10.1108/BFJ-01-2023-0055

Magrizos, S., Roumpi, D., & Rizomyliotis, I. (2023). Talent orchestration and boomerang talent:
Seasonally employed chefs’ evaluation of talent management practices. International Journal of
Contemporary Hospitality Management (ABS 3*).

Kostopoulos, 1., Magrizos, S., Chun, Z., & Dhosi, P. (2023). Freemium Mobile Gaming: Exploring
the Missing Link between Playing a ‘Free’ Mobile Game and Paying for its Premium Version.
International Journal of Innovation and Technology Management (ABS 1%).

Magrizos, S., Georgiadou, A., Roumpi, D., & Kostopoulos, I. (2023). The Dark Side of Meaningful
Work-from-Home: A Non-Linear Approach. European Management Review, 20(2), 227-244 (ABS
3*). http://dx.doi.org/10.1111/emre.12534

Riva, F., Magrizos, S., Basher, M. R., & Rizomyliotis, I. (2022). Green Consumerism, Green
Perceived Value and Restaurant Revisit Intention: Millennials’ Sustainable Consumption with
Moderating Effect of Green Perceived Quality. Business Strategy and the Environment (ABS 3*, IF:
5.48, avoiktr|g poofaocng).

Harris, L. C., & Magrizos, S. (2022). “Souvenir Shopping is for Schmucks!”: Exploring Tourists’
Deviant Behavior through the Items They Bring Back. Journal of Travel Research (ABS 4*, IF:
10.98).

Kastanakis, M. N., Magrizos, S., & Kampouri, K. (2022). Pain (and Pleasure) in Marketing and
Consumption: An Integrative Literature Review and Directions for Future Research. Journal of
Business Research (ABS 3*, IF: 7.55).
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