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1. Education

Georgios Doukidis was born in 1958 in Xylagani, Rodopi. He graduated from
the Gymnasium of Xylagani in 1973 and the Lyceum of Komotini in 1976. He
holds a degree in Mathematics from the Aristotle University of Thessaloniki
(1980), a master's degree (M.Sc.) in Operational Research (1981) and a PhD
in Artificial Intelligence and Simulation from the London School of Economics
- LSE (1985).

2. Academic Experience

At LSE he worked as a teaching assistant in operational research (1981-84),
lecturer in computational techniques (1984-90) and visiting professor in
information systems (1992-93). In the period 1996-2004 he was a visiting
research professor at Brunel University and in 2024 a visiting professor at
INSEAD. He also taught in various European Business Schools including LBS,
Copenhagen Business School, ALBA.

In 1988 he was elected Associate Professor in the Department of Informatics
of AUEB, took up duties at the end of 1990 and was elected full professor in
1995. In the period 1999-2026 he has been a Professor at the Department of
Management Science and Technology (DMST) of the School of Management
of AUEB in the field of e-business. In 2026 he was elected professor in the
Business School of Nicosia University at UNIC-Athens. He teaches and
researches in the thematic areas of e-business, digital transformation,
innovation and entrepreneurship, Al and decision making.

In 2026 he was awarded the title of eBusiness Professor Emeritus at the
Athens University of Economics and Business. In the period 2020-2023 he
was a member of the Supreme Council of the National Authority for Higher
Education (HAHE), while from 2025 he is the Vice President of the National
Council for Research, Technology and Innovation (ESETEK).

3.Research Piblications

The research work of Prof. Doukidis is of a particularly high level, has been
published in leading scientific journals and has been widely recognized by
the international scientific community.

Specifically, he has published 69 articles in international scientific journals,
of which 9 articles in journals ranked 4* of the ABS list (European Journal of
Information Systems, Journal of Strategic Information Systems, Journal of



Information Technology, Journal of Information Systems, Journal of Retailing,
European Journal of Operational Research) and 14 articles in journals ranked
3* of ABS (International Journal of Electronic Commerce, Information
Systems Frontier, Journal of Business Research, Journal of Expert Systems
with Applications, Journal of the Operational Research Society, Journal of
Decision Support Systems, OMEGA ).

The 69 articles in international scientific journals are categorized in the
following areas: 19 in Artificial Intelligence, 16 in Digital Transformation and
Information Systems Strategy, 16 in E-Business and E-Commerce, 10 in
Decision Making and Business Analytics, 8 in Digital Innovation and
Entrepreneurship.

He has authored or co-authored 20 books (9 with international publishers)
and published over 100 articles in proceedings of international scientific
conferences and edited volumes.

4. Research Experience

In late ‘90s he founded and directed for 25 years the eBusiness Research
Center (ELTRUN) at AUEB - with 35+ researchers was among the largest in
his specialization worldwide - where he has collaborated with more than 200
research teams of leading universities (MIT, Cambridge, LSE, INSEAD, EPFL
etc.) and international companies from all over the world in international
research projects.

He has scientifically successfully supervised over 35 European research
projects (in Horizon2020, FP7, FP6, IST, ESPRIT) and over 60 national R&D
projects. Some of the European funded R&D projects he participated,
include:

* PLOOTO: Product passport through twining of circular value chains (2023-
2025),

* AquaSPICE: Advancing sustainability of process industries through digital
and circular water use innovations (2021-2024),

* i3-MSRKET: Intelligent, interoperable, integrative and deployable open
source market place with trusted and secure software tools for
incentivising the industry data economy (2020-2022),

* COGLO: COGnitive Logistics Operations through secure, dynamic and ad-
hoc collaborative networks (2020-2021),

* FACTLOG: Energy-Aware Factory Analytics for Process Industries (2020-
2021)

* EU-XCEL: Startup Europe initiative which supports aspiring young tech
entrepreneurs (2015-2017),

* ENTROPY: An innovative energy-aware ecosystem for motivating
behavioural changes towards the adoption of energy efficient lifestyles
(2014-2017),

* CHARGED: Addresses the energy consumption in public buildings and
proposes a framework to facilitate achieving greater energy efficiency and
reductions of wasted energy in public buildings (2016-2019),



* U-TURN: Address freight urban distribution, focusing on food logistics
(2015-2018),

* SEMIRAMIS: The objective is to push the boundaries of current RFID
implementations, thus turning them into powerful tools for intelligent
information management (2013-2016),

* ARTISAN: Envisions significant reductions (at least 10%) in energy
consumption and CO2 emissions of the European Textile Industry by
integrating  data-capturing technologies, process-based energy
measurement and real-time optimization of operations (2011-2014),

* Scheduling, routing and transport challenges in multi-hop wireless
networks, Marie Curie International Reintegration Grant FP7 (2010-2014),

* SMART: Intelligent Integration of Supply Chain Processes and Consumer
Services based on Unique Product Identification (RFID) in a Networked
Business Environment, (2006-2009),

* MB-NET: A network of excellence in Mbusiness applications and services
(2002-2006),

* E-Factors: A Thematic Network in E-Business Models (2002-2005),

* DOMINO: Dynamic Organizational Management for Inter-Firm Network Orchestrations
(2001-2004),

* MyGROCER: Mobile Shopping of Electronically Referenced Grocery Products (2001-2004),

* CEBOS: Cost Effective eBusiness Operating Services of SMEs (2001-2004),

* MOBICOM: Evolution Scenarios for Emerging m-Commerce Services (2000-2003),

* iMEDIA: Intelligent Mediation Environment for Digital Interactive Advertising (2000-2003).

He contributed to the development of quality researchers as well as many
other professors in his fields of interest. He has successfully supervised 21
PhD holders in Greece and Great Britain, the majority of whom pursue
successful academic careers in UK, Ireland, Greece, Denmark, Cyprus.

5. Scientific Recognition

In 2009 he was honoured with the European Case Award by the international
organization ECCH in the category "Knowledge, Information and
Communication Systems Management”, which was developed jointly with
INSEAD. In 2002 he was awarded with the European Retail Application (RAD)
Award and in 2015 with the European Innovation Award for business
analytics research in Retail by the international organization ECR Europe.

He has been a member of the editorial board of more than 15 international
scientific journals and 7 times a guest editor in the following international
scientific journals: Journal of the Operational Society, European Journal of
Information Systems, International Journal of Electronic Commerce, Journal
of Information Technology, Supply Chain Management: An International
Journal.

He has served as president of various international scientific conferences
including: the 3rd European Conference on Information Systems (1995), the
5th International Conference of the Decision Sciences Institute (1999), the
11th International ECommerce Conference (2000).



He is one of the first Greek professors with PhD and research work in
artificial intelligence in the early 1980s, with recognised contributions in the
integration of these systems in the managerial environment. With Prof. Ray
Paul (LSE, Brunel) they have introduced in the mid ‘80s with their edited
book, the enhancement of Al systems with optimization and simulation
models for managerial decision support. With Prof. Frank Land (LSE, LBS)
they have introduced in the late ‘80s with their edited book, the notion of
Knowledge Management Support Systems as an extension of Al to support
managerial processes. With Prof. Pattie Maes (MIT) they have introduced in
the late ‘90s the notion of intelligent agents to re-engineer consumer-retail
relationships in electronic commerce.

From the late 1980s he played a leading role in the establishment of the
European scientific community of information systems by participating
actively in the development of the European Journal of Information Systems
and the European Conference of Information Systems.

Since the mid-1990s, he has been an international leader in the creation of
the scientific specialization in e-Business and e-Commerce, as founder of
the relevant research group at AUEB, founder of one of the largest relevant
research laboratories internationally, organizer of the first international
conference on Mobile Business (2002), and co-founder of the international
master's degree GEM (Global e-Management) in collaboration with leading
universities such as Georgia State, Erasmus, Cologne, Denver, Copenhagen
BS, ESADE.

In the late 1990s, he created with leading colleagues from abroad the
scientific community Efficient Consumer Response (ECR) for the
development and promotion of scientific methods and technological
solutions in retail management. He participated in the relevant academic
European Council and organized the 3rd international ECR Research
Symposium at AUEB.

In the early 2000s, he pioneered with researchers at ELTRUN in the creation
of the scientific specialization of Digital Transformation through the co-
editing of two related international books "Social and Economic
Transformation in the Digital Era" (IGI, 2003) and "Consumer Driven
Electronic Transformation" (Springer, 2005).

6. Teaching Experience

At LSE he taught various courses at undergraduate and postgraduate level,
and introduced new curses in Artificial Intelligence, ICT National Policies. He
also taught at LBS, Copenhagen Business School, ALBA etc.

At AUEB he has taught several undergraduate courses in the Department of
Informatics and in the Department of Management Science and Technology
including: Intelligent Management Information Systems, Expert Systems,
Decision Support Systems, Business Strategy in Information Technology, E-
Commerce, Management and Technology, Digital Innovation and
Entrepreneurship.



He also taught various courses (IS Management, Digital Innovation, Digital
Transformation, Business Analytics) in the postgraduate programs: Decision
Sciences, International MBA, executive MBA, Public Policy and
Administration, Business Analytics, Management Science and Technology,
Digital Transformation, Information Systems. From the international MBA he
received a teaching excellence award.

He has extensive executive training experience in topics such as digital
transformation, business analytics, innovation and entrepreneurship,
eCommerce and eBusiness. Currently he is scientific responsible for two
executive training programmes on Artificial Intelligence at the Center for
Continous Education (KEDIBIM) of AUEB: Al in business and Al
transformation.

With Prof. Pramataris and Prof. Evgeniou, they have written two international
INSEAD case studies for Greek companies: Internet enabled collaborative
store ordering: the case of Veropoulos (2007), Peoplecert: A greek unicorn
leveraging digital for organizational efficiency and upskilling (2025).

7. Administrative Experience

At AUEB, he has served as a member of the University Council, a member of
the Senate, co-founder and chair of the Department of Management Science
and Technology, vice president of the Department of Informatics, founder
and director of the master's program in Management Science and
Technology, co-founder of the master's program in Digital Transformation,
member of the founding team of the MSc in Decision Sciences and Executive
MBA.

In the Department of Management Science and Technology he promoted
innovations that are considered best practices in higher education, such as:
student evaluation of professors and courses, compulsory internship,
annual scientific students conference, professional certifications embedded
in courses, organized doctoral study program, initiatives to connection with
the labor market, innovative training practices in innovation and
entrepreneurship, etc.

He has also served as the scientific director of the Innovation and
Entrepreneurship  Unit (MoKE), co-founder of the Center for
Entrepreneurship and Innovation (ACEin) of AUEB, and founder of
eNovation, the largest student entrepreneurship competition that has been
running since 2010. In the context of the above, it has supported over 150
start-ups and 300 student entrepreneurship groups.

8. Consulting and Professional Activities

Prof. Doukidis has extensive consulting experience in the private and public
sector. He has served as an advisor or participated in strategic committees
of the Ministries of Finance, Development, Foreign Affairs, Education, Digital



Governance, Competition Commission, etc., while he has represented the
country in committees and initiatives of the EU and the UN.

In the context of corporate governance regulations, he participated as an
independent non-executive member in the boards of directors of companies
(such as Athens Stock Exchange, Creta Bank, Alumil, Apivita, Peoplecert etc)
and in internal audit, risk and IT committees.

In the field of innovation and entrepreneurship, he has served as Chairman
of the Board of Directors of TANEO (New Economy Development Fund), an
independent board member of the Hellenic Development Bank of
Investments and partner at Corallia VC. He is a member of the advisory
committee of Eurobank's EGG accelerator and a member of the evaluation
committees of the entrepreneurship competitions of Alpha Bank and the
National Bank of Greece.

He has over 35 years of professional experience as a business consultant in
over 50 Greek or international companies and organizations such as EY,
Google, Airbnb, Cosmote, EntersoftOne, GrantThorton etc. He has
collaborated with the professional/sectoral bodies: SEV, ACCI, SBE, ESEE,
SELPE, and has elected in the Boards of GRECA, JA Greece, IELKA, ECR
Hellas.

9. List of Academic Publications
9.1. Referred Journal Papers (69)

Digital Transformation and Information Systems Strategy (16 papers)

e Farmakis, T., Doukidis, G., Pramatari, K., & Krasonikolakis, I. (2026). Digital
transformation, digital organisational culture and business model innovation:
Evidence from trade, service, and manufacturing firms in Greece. EuroMed
Journal of Business.

e Farmakis, T., Lounis, S., Mourtos, L., & Doukidis, G. (2026). Digital Twins under the
Lens of Digital Transformation: A Multiple Case Study. Production Planning &
Control. (Forthcoming)

¢ Doukidis, G., Spinelis, D. and Ebert, C. (2020). Digital transformation: A primer for
practitioners, IEEE Software, 37 (5) 13-21.

e Doukidis, G., Pramatari, K., Lekakos, G. (2008). Operations Research and the
Management of Electronic Services, European Journal of Operational Research,
187, 1296-1309.

e  Pramatari, K.C, Doukidis, GI. (2005) New Forms of Collaboration and
Information Sharing in Grocery Retailing: The PCSO Pilot at Veropoulos. Journal
of Cases on Information Technology, 7(4), 18-33.

¢ Doukidis, G. (1999), Developing the business components of the digital economy,
International Journal of Electronic Commerce, 3 (3), 3-5.

e Serafeimidis, V. and Doukidis, G. (1999), Management of information technology
investments in less developed environments: experience from Greece, Journal of
global information technology management, 2 (4), 4-22.

e Giaglis, G, Paul, R. and Doukidis, G. (1999). Dynamic Modeling to assess the
Business value of Electronic Commerce, International Journal of Electronic
Commerce, 3(3), 35-52.



Giaglis, G., Paul, R. and Doukidis, G (1997). Simulation for Intra- and
Interorganisational Business Process Modeling, Informatica, 21(4), 613-620.
Doukidis, G., Lybereas, P. and Galliers, B. (1995). Information Systems Planning in
Small Business, Journal of Systems and Software, 13(2), 202-216.

Doukidis, G., Mylonopoulos, N. and Lybereas, P. (1994). Strategic Information
Systems Planning within Medium Environments: a critique of Information
Systems growth models. The International Transactions in Operational Research,
1(2), 293-303.

Doukidis, G., Smithson, S. and Lybereas, T. (1994). Trends in Information
Technology in Small Business, The Journal of End-User Computing, 6(4), 15-25.
Cornford, T., Doukidis, G. and Forster, D. (1994). Experience with a Structure,
Process and Outcome Framework for Evaluating an Information System, OMEGA,
22(5), 491-504.

Avgerou, C. and Doukidis, G. (1993). Information systems in Greece: the need for
context related research, The European Journal of Information systems, 2(2), 69-
75.

Doukidis, G., Smithson, S. and Naoum, G. (1992). Information Systems
Management in Greece: Issues and Perceptions, The Journal of Strategic
Information Systems, 1(2), 63-75.

Doukidis, G. and Giannakos, Z. (1988). Formulating information technology
legislation, Journal of Information Technology, 3(2), 95-101.

Decision Making and Business Analytics (10 papers)

Griva, A., Zambou, E., Stavrou, V., Papakiriakopoulos, D. and Doukidis, G. (2022). A
two-stage business analytics to perform behavioural and geographic customer
segmentation using E-commerce delivery data, Journal of Decision Systems.
Griva, A., Bardaki, C., Pramatari, A. and Doukidis, G. (2021). Factors affecting
customer analytics: Evidence from three retail cases, Information Systems
Frontier, 24 (2), 493-516.

Kioses, 1., Vlachos, P.A., Doukidis, G.D., Vrechopoulos, A. (2021). “Phasing Out
Single-Use Plastics in Grocery Retailing” California Management Review
(Insights), Available at: https://cmr.berkeley.edu/2021/04/phasing-out-single-
use-plastics/

Sarantopoulos, P., Theotokis, A., Pramatari, K. and Doukidis, G. (2016). Shopping
missions: An analytical method for the identification of shopper need states,
Journal of Business Research, 69 (3) 1043-1052.

Karagiannaki, A., Doukidis, G. and Pramatari, K. (2014). A framework for mapping
the RFID-enabled process redesign in a simulation model, Journal of the
Operational Research Society, 65 (11), 1700-1710.

Papakiriakopoulos, D. and Doukidis, G. (2011). Classification performance for
making decisions about products missing from the self, Advances in Decision
Sciences.

Papakiriakopoulos, D. Pramatari, K. Doukidis, G. (2009). A Decision Support
System for detecting products missing from the shelf based on heuristic rules.
Decision Support Systems, 46 (3), 685-694.

Chatziantoniou, D. and Doukidis, G. (2004). SQL extensions to enable decision
support within database systems, Journal of Decision Systems, 13 (2), 155-172.
Pramatari, K., Papakiriakopoulos, D., Poulymenakou, A., Doukidis, G. (2002) New
forms of CPFR: Daily collaboration at store level. International Commerce Review,
2(2), 38-43.



https://cmr.berkeley.edu/2021/04/phasing-out-single-use-plastics/
https://cmr.berkeley.edu/2021/04/phasing-out-single-use-plastics/

Cornford, T. and Doukidis, G. (1991). An Investigation of the use of computers
within Operational Research, The European Journal of Information systems, 1(2),
131-140.

Artificial Intelligence (19 papers)

Farmakis, T., Doukidis, G., Griva, A., Voglis, S., Karagiorga, K., (2026). Artificial
Intelligence Transformation as the New Digital Frontier: Evidence from a Global
Survey. Information Systems Frontier (Forthcoming).

Samiotis, K., Poulymenakou, A. and Doukidis, G. (2003) Understanding
knowledge management interventions: evidence from supporting eBanking
activities, Knowledge and Process Management Journal, 10 (3) 175-182.

Doukidis, G. and Karakoulas, G. (1994). Feasibility study and impact assessment
for a knowledge-based information technology planning system, The Journal of
Knowledge-Based Systems, 7(1), 27-36.

Doukidis G., Cornford, T. and Forster, D. (1994). Medical Expert Systems for
Developing Countries: Evaluation in Practice, Journal of Expert Systems with
Applications, 7(1), 221-233.

Doukidis, G. and Angelides, M. (1994). A Framework for Integrating Artificial
Intelligence and Simulation, Artificial Intelligence Review, 8, 55-85.

Doukidis, G., and Paul, R.J. (1991). SIPDES: a Simulation Program Debugger using
an Expert System, The Journal of Expert Systems with Applications, 2, 153-165.
Doukidis, G.,Paul, R.J. (1990). A survey of the application of Artificial Intelligence
Techniques within the Operations Research Society, The Journal of the
Operational Research Society, 41(5), 363-375.

Angelides, M. and Doukidis, G. (1990). Intelligent Tutoring systems: is there a
place in Operations Research?, The Journal of the Operational Research Society,
41(6) 491-503.

Doukidis, G. and Forest, D. (1990). The potential of computer-aided diagnosis of
tropical diseases in developing countries: An expert system case study, The
European Journal of the Operational Research, 49, 271-278.

Doukidis, G., Rogers, R. and Angelides, M. (1989). Developing a Pascal tutoring aid,
the Journal Computers - and Education: an International Journal, 13(4), 367-378.
Land, F., Cornford, A. and Doukidis, G. (1989). In search of the expert systems
product, International Journal of Applied Expert Systems, 1 (2), 110-124.
Doukidis, G., Angelides, M. and Harlow (1989). Towards an Intelligent Tutoring
System for Pascal Programming, International Journal of Education and
Computing, 4, 273-286.

Doukidis, G. (1988). Decision Support System concepts in Expert Systems: an
empirical study, Decision Support Systems, 4(3), 345-354.

Khan, K. and Doukidis, G. (1988). Projeval: an expert system for agricultural
project evaluation in developing countries, International Journal of Applied
Expert Systems, 1(1), 22-42.

Paul, RJ. and Doukidis, G. (1987). Artificial Intelligence aids in Discrete event
Digital Simulation Modelling, In the special issue of the IEE Proceedings Journal
on A.lin Engineering, 134(4), 278-286.

Doukidis, G. (1987). An Anthology of the Homology of Simulation with Artificial
Intelligence. Journal of the Operational Research Society, 38(8), 701-712.
Doukidis, G. and Whitley, E. (1987). Developing and running Expert Systems with
PESYS, Journal of Future Generation Computer Systems, 3(4), 189-199.



Paul, RJ. and Doukidis, G. (1986). Further developments in the use of Artificial
Intelligence Techniques which formulate simulation Problems, Journal of the
Operational Research Society, 37(8), 787-810.

Doukidis, G., and Paul, R.J. (1985). Research into Expert Systems to Aid Simulation
Model Formulation, Journal of the Operational Research Society, 36 (4), 319-325.

E-Business and E-Commerce (16 papers)

Lazaris, C., Vrechopoulos, A. Sarantopoulos, P. and Doukidis, G. (2022). Additive
omnichannel atmospheric cues: The mediating effects of cognitive and affective
responses on purchase intention, Journal of Retailing and Consumer Services, 64.
Lazaris, C., Sarantopoulos, P., Vrechopoulos, A. and Doukidis, G. (2021). Effects of
increased omnichannel integration on customer satisfaction and loyalty
intentions, International Journal of Electronic Commerce, 25 (3) 440-468.
Lazaris, C., Vrechopoulos, A. and Doukidis, G. (2018). Physical Web Atmospherics:
Utilizing Internet of Things to Conceptualize Store Atmosphere in Omnichannel
Retailing, International Journal of Technology Marketing, 12(4) 389-416.
Koutsiouris, V., Vrechopoulos, A. and Doukidis, G. (2016). Classifying, Profiling
and Predicting User Behavior in the context of Location Based Services, Journal of
Electronic Commerce Research, 17 (4) 339-356.

Pramatari, K., Evgeniou, T. and Doukidis, G, (2010). Implementation of
collaborative e-supply chain initiatives: An initial challenging and final success
case from grocery retailing. Journal of Information Technology, 24, 269-281.
Kelepouris, T., Pramatari, K., Doukidis, G.I. (2007) RFID-Enabled Traceability in
the Food Supply Chain. Industrial Management and Data Systems, 107 (2), 183-
200.

Vrechopoulos, A., Siomkos, G. and Doukidis, G. (2005) Consumer Attitudes
towards Internet Shopping Adoption in Greece, Cultural Technology and Policy
Journal, 1(1).

Vrechopoulos, A., O’Keefe, R., Doukidis, G. and Siomkos, G. (2004). Virtual Store
Layout: An Experimental Comparison in the Context of Grocery Retail, Journal of
Retailing, 80 (1), 13-22.

Vrechopoulos, A., Pramataris, K., Doukidis, G. and Lekakos, G. (2003) An Internet
Retailing Data Framework for Supporting Consumers and Business Processes,
Information Systems Journal, 13 (4), 353-373.

Vrechopoulos, A., Constantiou, 1., Mylonopoulos, N., Sideris, 1. and Doukidis, G.
(2003) The Critical Role of Consumer Behavior Research in Mobile Commerce,
International Journal of Mobile Communications, 1 (3), 329-340.

Vrechopoulos, A., Pramatari, K., Doukidis, G., Lekakos, G. (2003). A User-Support
Data Framework for Internet Retailing, Internat. Journal of Innovation and
Learning, 1(1), 56-71.

Papazafeiropoulou, A., Pouloudi, A and Doukidis, G. (2002) A framework of best
practices in electronic commerce awareness creation. Business Process
Management Journal, 8(3), 233-244.

Vrechopoulos, A., Siomkos, G. and Doukidis, G. (2001). Internet Shopping Adoption
by Greek Consumers, European Journal of Innovation Management, 4(3), 142-152.
Vrechopoulos, A., Siomkos, G. and Doukidis, G. (2000) The Adoption of Internet
Shopping by Electronic Retail Consumers in Greece: Some Preliminary Findings,
Journal of Internet Banking and Commerce, 5(2).



Poulymenakou, A., Drakos, W., Papazafeiropoulou, A. Doukidis, G. (1998).
Towards new web application development practices. Australian Journal of
Information Systems, 6 (1), 107-113.

Doukidis, G., Pallikarakis, N., Pangalos G., Vassilacopoulos G, Pramataris K. (1996).
EDI system definition for a European medical device vigilance system, Medical
Informatics, 21(3), 233-244.

Digital Innovation and Entreprenurship (8 papers)

Giannopoulos, A., Pramatari, K. and Doukidis, G (2022). Influencing factor
analysis for the implementation of transport research results, Universal Journal
of Operations and Management, 1 (1) 1-14.

Karagiannaki, A., Trachana, T. and Doukidis, G. (2018). Leveraging digital
entrepreneurship through collaboration between incumbent firms and
entrepreneurial ventures: An inbound open innovation perspective, Management
Studies, 6 (5), 318-337.

Mylonopoulos, N. and Doukidis, G. (2003) Mobile Business: technological
pluralism, social assimilation and growth, International Journal of Mobile
Communications, 8(1), 5-22.

Vlachos, P., Vrechopoulos, A. and Doukidis, G. (2003) Exploring Consumer
Attitudes towards Mobile Music Services, The International Journal on Media
Management, 5(2), 138-148.

Giaglis, G., Papakiriakopoulos, D and Doukidis, G (2002) An analytical framework
and a development method for inter-organizational business process modelling,
International Journal of Simulation, 2 (2), 5-15.

Doukidis, G. and Pramatari, K. (2001) Alternative Business Models for Electronic
Grocery Retailing. International Commerce Review, 1(1), 45-49.

Pramatari, K., Vrechopoulos, A. and Doukidis, G. (2000) The Transformation of
the Promotion Mix in the Virtual Retail Environment: An Initial Framework and
Comparative Study, International Journal of New Product Development and
Innovation Management, 2(2),163-178.

Giaglis, G., Paul, R. and Doukidis, G. (1999), Assessing the impact of Electronic
Commerce on Business Performance, Electronic Markets, 9(1/2), 1-7.

9.2. Books, Volumes and Conference Proceedings (21)

Texyvnti Nonpooovn otn ITpdén (pe T. ®apudkn). Exkbooerg 1.
216£pn (2026)

100+ IMapeppdaoerc. Ek66oeic I. Z16€pn (2025)

ZTpatnylkn Kol AtakvBépvnon yia tny Enépevn Huépa (Empédena,
pe K Moopdaxn). Ek6doeig Z16£pn (2021)

To Wneplakd MéAAovr - Metaoynpatiopdcg, ZTPOTNYlKN,
AraxvBépvnon, Texypvoroyiec (Emuéreia). Ek6doeig Z16€pn (2019)
Koawotopia, Ztpatnyikn, Avamtvén kKot IIAnpo@oplakd
Zvotuatd. Ekdooeilg Z16€pn (2011)

Aroiknon Emyesipnoewp Kot ITAnpo@oplakda Tvotnpatd. Ek66oelg
216€pn (2003)

To HAektpovikd Emyepeiv otic Meyddeg EAAnviKEG
Emyelprioeic: Oépata ko IIptontikég (pe A. ITovAvpevdkov, N.
'ewpyomovAo, ©. Motolo). EAXE (2001)



e HAektpovikd Eumdpio (pe M. OegpiotokAeovg, B. Apdxko, N.
IMTanaCagelpomovAov). Ek66oerg Néwv Texvoroyiwv, (1998)

e  Jvothuatd Ynootipiéng Amopdoewv. Ekbooelg Muévov, (1997)

e EDI: HAektpovikn Metafipaon Aebopévwy (pe A. PpaykKomoHOAOL
Kol I Avayvwoténovdo). Ek60oelg ZtaovAng, (1993)

e Epmelpa Zvotipatd, Teyvnti Nonpooodvn kKot Lisp (pe M.
Ayyelkn). Ek66oeic Z16€pn, (1992)

¢  Doctoral Studies in Management Science and Technology (Editor). Mavrogenis
Publications (2013)

¢ Interactive Digital Television: Technologies and Applications (with G. Lekakos, K.
Chorianopoulos Eds). IGI Global, (2007)

¢ Consumer Driven Electronic Transformation: Applying New Technologies to
Enthuse Consumers and Transform the Supply Chain (with A.P. Vrechopoulos
Eds). Springer; (2005)

¢ Social and Economic Transformation in the Digital Era (with N. Mylonopoulos, N.
Pouloudi Eds). IGI Global, (2003)

* Decision Making: Recent Developments and Worldwide Applications (Applied
Optimization, Volume 45) (with St. H. Zanakis C. Zopounidis Eds), Springer.
(2000)

¢ Information Systems in a National Context (with S. Smithson). Avebury
Publishers (1995)

e Artificial Intelligence in Operational Research (with R. Paul, Eds). MacMillan, UK
(1992)

¢ Knowledge Based Management Support Systems (with F. Land & G. Miller, Eds).
Ellis Horwood, UK (1989)

e Lisp: from Foundations to Applications (with M.Angelides &V. Shah). Chartwekk-
Bratt, (1988)
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