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1. Exnaidevon

O T'ewpylog Aovkidng yevvnOnke to 1958 otn EvAayaviy Podonng. Anogoitnoe ano to I'vpvaoio
EvAayaviig to 1973 kot and 1o Avkelo Kopotnvig to 1976. Eivan mtuyxiovxo¢ Mabnpatik@v tou
AprototeAeiov TTavemotnpiov ®ecoarovikng (1980), katoyog petamtuylakoL tithov (M.Sc.) otnv
Emyepnowokr Epsuva (1981) kot Awdaktopikov (PhD) oty Teyvnt) Nonpootvn ko tnv
[Tpocopoiwon ano to London School of Economics — LSE (1985).

2. Akadnpaikn Epnepia

Y10 LSE epydotke wg Ponbdg Sibaokariag otnv Emyeipnotakn Epevva (1981-84), wg Aéktopag
o1 YnoAoylotikeg Texvikeg (1984-90) ko wg Emokéntng Kabnyntg ota ITAnpopoprakd
Yuompata (1992-93). Kata v nepiodo 1996-2004 frav Emokéntng Epevvnmg Kabnyntg oto
Brunel University ko 1o 2024 Emokéntng Kabnyntig oto INSEAD. TTapdAAnAa, 6idaée oe
S1aQopeg EVPWMATKEG TYOAEG S101KNOTG EMIXEIPTOERV, HETaSL GAA®V oto London Business School
(LBS), oto Copenhagen Business School kot oto ALBA.

To 1988 e&eAéyn AvamAnpwtmg Kadnyntmg oto Tunpa ITAnpo@opikng tov O1KovopikoL
[Mavemotnuiov ABnvev (OITA), avelafe kadnkovia ota T€AN Tov 1990 kot e&eAéyn Kabnyntnig to
1995. Katd v mepiodo 1999-2026 vnmpée Kabnyntmg oto Tpnpa Atoikntikng Emotung ko
Texvohoyiag (AET) g XxoAng Awoiknong Emyelprioenv tov OITA, pie YVOOTIKO GVTIKEIHEVO TO
NAekTpoviKO emiyelpeiv (e-business). To 2026 tov amovepnOnke o titAog tov Opdtipov Kabnyntm
HAektpovikov Emiyelpeiv (eBusiness Professor Emeritus) Tov Owovopiko0 [Mavemotnpiov
ABnvaov.

To 2026 e&eAéyn KabBnyntg otn XxoAn Awoiknong Emyeiprioewv touv Mavemotnpiov Agvkwoiog
oto UNIC-Athens. AiSdokel Kat epeLVA 0TOLE BEPATIKODG TOHEIG TOV NAEKTPOVIKOD ETIIXEIPELY, TOV
YnOLKOU PHETAOKNHATIOHOD, TNG KAVOTOHING KO EMYEPTHATIKOTNTAG, TNG TEXVNTIG VONHOOUVNG
KOl NG ANYPNG amo@aoE®V.

Kata v mepiodo 2020-2023 rjtav péAog tov Avatatov ZupfovAiov g EOvikng Apxng Avotatng
Exnaidevong (EOAAE), eved and to 2025 eivan Avunpoedpog tov EBvikoy ZvppovAiov Epeuvac,
Texvohoyiag kou Kavotopioag (EXETEK).

3. EpeovnTikég Anp0c1E0OELG

To gpevvntiko €pyo touv KabBnyntr Aovkidn eivon biaitepa vPnAob emmnédov, €xel Snpootevbet oe
Kopuaio S1eBvr) EMOTNHOVIKAE TIEPLOSIKG KO EXEL AVAYVOPLOTEL ELPEWG ATIO TN S1EBVN
EMOTNOVIKT] KOWVOTNTA.

ZUYKEKPLEVQ, €xel dnpoatevael 69 apBpa oe S1eBvny eMOTNHOVIKE TIEPLOSIKY, €K T®V OTOIWV 9
apBpa o€ MePLOSIKA TOL Katatdooovial atny Katnyopia 4* tg Atotag ABS (European Journal of
Information Systems, Journal of Strategic Information Systems, Journal of Information Technology,
Journal of Information Systems, Journal of Retailing, European Journal of Operational Research)
Kot 14 apBpa og meplodikd mov kKatatdooovton otny Katnyopia 3* g ABS (International Journal
of Electronic Commerce, Information Systems Frontier, Journal of Business Research, Journal of



Expert Systems with Applications, Journal of the Operational Research Society, Journal of Decision
Support Systems, OMEGA).

Ta 69 apBpa o€ S1€BVT| EMOTNHOVIKA TIEPLOSIKA KATAVEHOVTHL GTOVG AKOAOLOOLG EPELVITIKOVG
TOpElG:

e 19 omv Teyvnt Nonpooivn

® 16 aotov Pnolako Metaoynuatiopo kol mn Ztpatnyikr ITIANpo@oploakdv Zuotnpatey
® 16 oto HAektpoviko Emiyelpeiv ko 10 HAektpoviko Epnopilo

e 10 o Anyn Anogdoewv kot tnVv Emyelpnpatikr] AVOALTIKN

e 8 otnv WPnowokn Kouvotopia kot Emiyelpnponikota

"Exel ovyypdyel 1] cuv-ouyypayel emiong 21 BiAia, ek twv omoiwv 9 pe Siebveig ekdoTikoLG 0ikovg,
Ko €xel dnpootevoel meplocotepa ano 100 apBpa o€ TPAKTIKG S1EBVAOV EMOTNHOVIKAOV OLVESPIOV
K0l GUAAOYIKOUG TOHOUG.

4. Epevvnuikn Epnepia

Zta téAn g dekaetiog Tov 1990 idpuoe kan S invBuve yax 25 xpovia 1o Epevvnuiko Kévipo
HAektpovikov Emiyelpeiv (ELTRUN) tov OITA. Me nepioagdtepoug amnod 35 epevvntég, 1o ELTRUN
OLYKOATOAEYOTAV HETHED TV PEYOAVTEPWV EPELVITIKMV KEVIPMOV TTAYKOOHIWG GTOV GUYKEKPIUEVO
EMOTNHOVIKO TOPEN. LTO TTAGIG10 TNG EPELVITIKIG TOL SPACTNPLOTI TG, CUVEPYAOTNKE HE
neploocotepeg and 200 epeuvnTikeG opadeg Kopueaiwy mavemotnpiov (MIT, Cambridge, LSE,
INSEAD, EPFL k.4.) kaBwg ko pe Siebveig emyeipriioeig and 0Ao tov KOoH0, 010 MAAic10 Siebvmv
EPELVITIKOV EPY®V.

"EX€l EMOTNHOVIKG EMOMTEVCEL [IE EMTLYIA TIEPLOCOTEPN ATIO 35 ELPWMATKA EPELVNTIKK €pya (OTO
nmAaioto twv Horizon 2020, FP7, FP6, IST, ESPRIT) kot nepiocotepa and 60 eBvikd pya Epevvag
kot Avantuéng (R&D). Oplopéva and To EDPOTATKA AVTIAYDOVIOTIKA XPTHATOSOTOVHEVH EPEVLVITIKK
épya ota omnoia dievBuve/ouppeteiye mepthap favouy:

* PLOOTO: Product passport through twining of circular value chains (2023-2025),

* AquaSPICE: Advancing sustainability of process industries through digital and circular
water use innovations (2021-2024),

* 13-MSRKET: Intelligent, interoperable, integrative and deployable open source market place
with trusted and secure software tools for incentivising the industry data economy (2020-
2022),

* COGLO: COGnitive Logistics Operations through secure, dynamic and ad-hoc collaborative
networks (2020-2021),

* FACTLOG: Energy-Aware Factory Analytics for Process Industries (2020-2021)

* CHARGED: Addresses the energy consumption in public buildings and proposes a
framework to facilitate achieving greater energy efficiency and reductions of wasted
energy in public buildings (2016-2019),

* EU-XCEL: Startup Europe initiative which supports aspiring young tech entrepreneurs
(2015-2017),

* U-TURN: Address freight urban distribution, focusing on food logistics (2015-2018),



* ENTROPY: An innovative energy-aware ecosystem for motivating behavioural changes
towards the adoption of energy efficient lifestyles (2014-2017),

* SEMIRAMIS: The objective is to push the boundaries of current RFID implementations, thus
turning them into powerful tools for intelligent information management (2013-2016),

* ARTISAN: Envisions significant reductions (at least 10%) in energy consumption and CO2
emissions of the European Textile Industry by integrating data-capturing technologies,
process-based energy measurement and real-time optimization of operations (2011-2014),

* Scheduling, routing and transport challenges in multi-hop wireless networks, Marie Curie
International Reintegration Grant FP7 (2010-2014),

* SMART: Intelligent Integration of Supply Chain Processes and Consumer Services based on
Unique Product Identification (RFID) in a Networked Business Environment, (2006-2009),

* MB-NET: A network of excellence in Mbusiness applications and services (2002-2006),

* E-Factors: A Thematic Network in E-Business Models (2002-2005),

* DOMINO: Dynamic Organizational Management for Inter-Firm Network Orchestrations (2001-2004),

* MyGROCER: Mobile Shopping of Electronically Referenced Grocery Products (2001-2004),

* CEBOS: Cost Effective eBusiness Operating Services of SMEs (2001-2004),

* MOBICOM: Evolution Scenarios for Emerging m-Commerce Services (2000-2003),

* iMEDIA: Intelligent Mediation Environment for Digital Interactive Advertising (2000-2003).

ZuvéPaie otnv avamtuén adloloynv epevvntev S1eBvolg epfelelag, KaBmG Kol TOAAGV GAAV
KOBNyNT@V 0TOLG TOHEIG TOL EMOTNHOVIKOU TOL evilagépovtog. ‘Exel emPBAéwet pe emtuyio 21
KaTOX0LG 8180KTOPIKOL TiTAoL otV EAAGSa ko T MeydAn Bpetavia, n TAE10vOTNTX TV OMOi®V
akoAouBel emrtuynpévn akadnpaikn otadiodpopia oo Hvwpévo BaaiAeiro, v IpAavdia, v
EA\GSa, T Aavia ko tnv Komnpo.

5. Emotnpovikn Avayvaopion

To 2009 tipunOnke pe 1o European Case Award amo tov Siebvry opyaviopd ECCH, oty katnyopia
«Knowledge, Information and Communication Systems Management», 1] onoia avarntoxdnke oe
ovvepyaoia pe 1o INSEAD. To 2002 tipr|Onke pe to European Retail Application (RAD) Award
kot 1o 2015 pe to European Innovation Award yix Tnv €peuva oTo EMIYEIPTHATIKA AVOXAVTIKK
(business analytics) otov kAdSo Tov Atavepnopiov, ano tov diebvr) opyaviopd ECR Europe.

‘Exel StateAéoel péhog g ovvtakTikng emtponig (Editorial Board) oe mepiocotepa and 15 Siebvn
EMOTNHOVIKA TIEPLOSIKG Ko et popég Guest Editor ota SieBvr) emotnpovikd meplodika: Journal
of the Operational Research Society, European Journal of Information Systems, International
Journal of Electronic Commerce, Journal of Information Technology, Supply Chain Management:
An International Journal.

'Exel SrateAeoel [Tpoedpog S1apopwv S1eBvav emoTtnpoviK®V cuvedpimv, HeTadd TV omoinv 10 30
European Conference on Information Systems (1995), to 50 International Conference of the
Decision Sciences Institute (1999) kot to 110 International E-Commerce Conference (2000).

Eivan évag amnd toug mpadtovg EAANveg KaBnynTég pe S1I6QKTOPIKO Kot pELVNTIKO €Pyo OTNV
Texvnt Nonpoouvn 16n ano 1ig apyeg g dekaetiag tov 1980, pe avayvoplopévn cLPBoAn otnv
EVOOUAT®OT] TOV CLOTNHATAOV AUTMV OTO S10IKNTIKO KO EMIXEPNHATIKO TEpBaAAOV. Xe
ovvepyaoia pe tov KaBnynt Ray Paul (LSE, Brunel) elorjyayav, oto p€ca TG SEKAETIOG TOV
1980, péowm ovAAoyiko BiAiov ov empeAnBnKav, TNV evioyvon Twv cuoTnUdTeV Texvntmg
Nonpoovvng pe povtéda BeATiotonoinong Kot Tpocopoimong yio TNV VIOCTHPLEN SLOIKNTIK®V
AMOPACERDV.



Xe ovvepyoaoia pe tov KaBnynt Frank Land (LSE, LBS) eionjyayav, ota TEAN G SeKAETIOG TOL
1980, péom ovAAoyiko BiAiov mov empeAndnkav, v évvolx Twv Knowledge Management
Support Systems (KMSS) wg enéktaon g Texvntg Nonpoovng yia tnv vmootpién S101KNTIK@V
S1a81KaC1OV.

Le ovvepyoaoia pe v KaBnynipla Pattie Maes (MIT) elonyayav pE TIG EPELVNTIKEG TOLG OHASEG,
ota TéAn ¢ dekaetiag Tov 1990, TNV évvola TV evPLOV TIpakTopwv (intelligent agents) ylx Tov
aVOOXESLHOHO TV OXECEWV HETASD KATAVOADTMV KOl ALAVEUTIOPIOL 0TO NAEKTPOVIKO EUTIOPLO.

ATo ta TéAN g dekaetiog Tov 1980 SadpapaTioe MTPOTAYOVIOTIKO pOAO 0T SIAHOPO®OT| TG
ELPWTAIKTG EMOTNHOVIKIG KOWVOTNTAG GTOV TOpHEX TV [TANpo@oplakav ZuoTHATwY,
OLHHETEYOVTAG EVEPYd oty avamtuén Tov European Journal of Information Systems kot tov
European Conference on Information Systems.

Amo ta péoa g dekaetiag tov 1990 vmrpée S1eBvag TpwTOMOPOG 0T SIAHOPP®OT| TNG
eMOTNHOVIKNG e&e1dikevong oto HAektpoviko Emiyelpelv (e-Business) kot 10 HAektpoviko Epnopilo
(e-Commerce), ¢ 18pLTNG TNG OXETIKNG EPELVNTIKNG Op&dag ato OITA, 16puTrg evdg amod Ta
HeyaALTepa S1eBvag epeuvnTIKG epyaotrpla otov cuykekpipévo topéa (ELTRUN), Sopyavmg
TOL TIPAOTOL S1eBVOVC cuvedpiov yiax To Mobile Business (2002) kot cuvidputig Tov dieBvoig
petamtuylakoL poypappatog GEM (Global e-Management), og cuvepyacia pe kopveaia
navemoTnia 0nwg ta Georgia State University, Erasmus University, University of Cologne,
University of Denver, Copenhagen Business School kot ESADE.

Zta téAn g dekaetiag tov 1990 dnpovpynoe, padi pe kopveaiovg Siebveig cuvadéApoug, Ty
emotnpovikn kowotnta Efficient Consumer Response (ECR) ywx tnv avamtoén kot mpoobnon
EMOTNHOVIK®OV HEBOS®V Kat TEXVOAOYIKQOV ADoewv o S10iknon Tov Alavepnopiov. ZuppeTeixe oTo
aVTIOTOL(0 EVPWTIATKO aKASNHATKO cupoLA0 Kot Stopydvaoe To 30 SieBveg ECR Research
Symposium oto OITA.

g apyeg g dekaetiag Tov 2000 mpwtootatnog, padl pe epevvnteg tov ELTRUN, otn otadiokn
Snuovpyia TG emotnHoviKNG €§e1dikevong Tov Pnelakod MeTaoynHATIOHOD, HECW TNG
ouvempéAelag 600 oxeTikav SteBvmv PiAinv: Social and Economic Transformation in the Digital
Era (IGI, 2003) kot Consumer Driven Electronic Transformation (Springer, 2005).

6. Adaktikn Epnepia

Zto LSE 6ida&e S1dpopa HoBrpato MYEIPNOIXKNG EPELVAG KOl TTAT|POPOPLOKOV CUOTNHATWV O
TIPOTITUXLOKO KOl HETAMTUXIXKOG eTtinedo (010 Kopuaio mpoypappa MSc in Analysis, Design and
Management of Information Systems) kot elomyaye véa pabnpota, énwg Texvnt Nonpoovvn kat
EBvikég IToArtikeég TTIE.

Z1o OITA éxel si6aéel oelpd mpomTuXIHK@V padnpdtev oto Tunpa ITAnpo@opiknig kot oto Tpnpa
AwoknTikng Emotpung kot TexvoAoyiag, petadd twv onoinv: Eveur ITAnpogoplakd Zuotipata
Awoiknong, Epnelpa Zuotmpata, Zvotpoata Yoot piéng Anogdcenv, Emyelpnpotikn
Ztpatnyikn oty TexyvoAoyia ITAnpoeopikng, HAektpovikd Eunopio, Awoiknon kon TexvoAoyia,
Ynowkn Kowvotopia kot Emyepnpotikotra.

Aida&e emiong Sidgopa padnpata, 6mwg Aloiknomn ITAnpo@oploakdv Zuotnpdtey, Pnelokn
Kowortopia, ¥nerakdg Metaoynpatiopog, Emyeipnpoatikiy AVOAUTIKT, O€ PHETATITUXIOKK
TIPOYPAUHOTA, HETAED GAA®V: TTANpogoplakd Xvotpatd, Emotmueg twv Anopdoswy,
International MBA, Executive MBA, Anuoota IToAttikni kon Atoiknon, Business Analytics,
Aowknukn Emotun ko TexyvoAoyia, Digital Transformation. 1o International MBA éAaf3e
Bpafeio aproteiag ot SidaokaAia.



AwaBeTel ekTeTopevVn epmelpia oTnV eKMAISELON OTEAEX®V O€ BEPATIKEG OTIOG O YNOLAKOG
HETHOXNHATIOPOG, TEXVINTI] VON|HOGUVT KON EMXEIPTHATIKI] AVOAVTIKT], KOIVOTOPia Kol
EMYELPNHATIKOTN TN, NAEKTPOVIKO EUTIOPLO KO NAEKTPOVIKO eTiyelpeiv. Exel StateAéoel
EMOTNHOVIKK LTTELOLVOG Y1t GVO TIPOYPAH AT EKTIAISELOTG OTEAEX@V otV Texvntn Nonpoouvvn
oto Kévipo Awx Biov Mabnong (KEAIBIM) tou OITA: «Texvnt Nonpoovvn otig Emiyelproeig»
Kol «MetaoxnuaTiopog péowm Texvntig Nonpoovuvngy.

Madi pe tov Kabnynt papoatdpn kot tov KaBnynt Evgeniou, €xel cuyypaget 0o Siebveig
HeAéteg nepintwong tov INSEAD yuax eAAnvikég emyelprioelg: Internet enabled collaborative store
ordering: the case of Veropoulos (2007) kot Peoplecert: A Greek unicorn leveraging digital for
organizational efficiency and upskilling (2025).

7. Avowknuikn Epnepia

Z1o OITA éxel SiateAéoel peAog Tov XuppovAiov Atoiknong touv Iavemaotnpiov, péAog g
ZuykAntov, ouvidputrg Kot ITpoedpog tov Tunpatog Aroikntikng Emotung ko TexyvoAoyiag,
Avunpoedpog tov Turpatog ITANpo@opikrg, 16puTHG Kot S1eLBLVTIG TOL HETAMTUXLOKOV
npoypappatog otn Atoiknukn Emotun kot TexvoAoyia, KaBmg Kat guviSpLTNG TOL HETAMTUXLOKOD
TIPOYPAHHOTOG 0TOV Wnetakd MeTaoXnHATIOHO Kot HEAOG TNG I6PUTIKTG OHASOG TRV
HETOMTLYLOK®V TIPOYPaHG&T®V Decision Sciences kot Executive MBA.

1o Tunpa Aroiknukng Emotpung ko Texvoroyiag mpombnoe and Tig apyég g Sekaetiog Tov
2000 xoavotopieg mov BewpovvTal BEATIOTEG IPAKTIKEG OTNV EAANVIKT] AVOTATI EKTOIGELOT], OTIWG T
a&loAdynon Kadnyntov Kot Habnpatey oo Toug QOLTNTEG, | LTIOXPEWTIKT| TIPAKTIKT GOKNOT|, TO
E€TNO10 EMOTNHOVIKO QOITNTIKO OLVESPLO, N EVOWMHUATMOOT] EMAYYEALRTIKOV TIIOTOTIOGEMY OTA
HOON AT, OPYAVOHEVO TIPOYPAHHA SI8AKTOPIKAOV OTIOLS®V, TTPMOTOBOLAIEG VDTG HE TNV ayopa
EPYAOIOG, KAVOTOHEG TIPAKTIKEG EKTTAIOEVOTG OTNV KAVOTOWIO KOl EMYXEIPT|HATIKOTI T K. 4.

‘Exel eiong SiateAéoel Emotnpovikog AtevBuvtrg tng Movadag Kovotopiog kot
Emyeipnuoatikomtoag (MoKE), ouvidputrg tov Kévipov Emyelpnpatikdtnrag ko Kovotopiog
(ACEin) touv OITA ko 16putr|g Tov eNovation, ToL HEYAADTEPOL QOITNTIKOV SIAYWVIGHOV
ETYEIPTHATIKOTNTAG, 0 omoiog Se&ayetat amo to 2010.

210 MAaio10 TV Mapanave Spdoemy €xel vIOoTNPi&el TeplocoTePEG amod 150 veoueig emiyelproelg
(start-ups) ka1 300 QOITNTIKEG OPASES EMKEIPNHATIKOTNTOG,

8. ZuppovAsvtikn ko EmayyeApatikn Apactnplotta

O KaBnyntg Aovkidng S1aBétel eKTETAHEVT CUHBOVAELTIKT EUTIEIPIX GTOV ISIWOTIKO KO TOV
dnpoaoto topéa. ‘Exel StateAéoel GOPPOLAOG I ExEL CUPHETATYKEL GE OTPATNYIKEG EMTPOTIEG TV
Ynovpyeiowv Owovopikev, Avantuéng, EEwtepikav, Todeiag, Pnerakng AtakufiEpvnong, g
Emtponng AVIay®viopoD K.Q., EVE EXEL EKTIPOOWTINGCEL TN XOPA O€ EMTPOTEG KAl TIPOTOBOVAIEG TNG
Evpwnaikng Evoong kot tov Hvopévav Efvav.

210 MAQIO10 TV KAVOVIGHQOV ETALPIKTG SIOKLBEPVNONG, CUHHETEIXE WG AVEEAPTNTO U EKTEAECTIKO
HEAOG oTa S1IOIKNTIKG GLHPOVALX ETALPEI®Y, OIS TO Xpnpatiotiplo ABnvev, i Creta Bank, n
Alumil, n Apivita, n Peoplecert k.&., KaBmG Kol 0€ €EMTPONES EGWTEPIKOV EAEYXOV, Slaxeiplong
KIVEUV®V KOl TEXVOAOYIOG TTANPOQOPIKTG.

ZTOV TOPEN NG KOXVOTOWIOG KO TNG EMYEpNHATIKOTNTOG £xel SrtateAéael [Ipdedpog Tov
AoknTikov ZupfovAiov tov TANEO (Tapeio Avantuéng Néag Owovopiag), aveEaptnto péEAOG
ToL AtoiknTikoL XuppovAiiov g EAAnvikng Avamntuélaxng Tpamnelag Enevévoewv (EATE) kot
etaipog oto Corallia VC. Eivat péAog g ovpfovAevtikig emtpornng tov emrtayvvt] EGG g



Eurobank kot péAog twv emtponav a&loAdynong tmv Slaymvicpav enyelpnpatikotntag g Alpha
Bank ko g EBvikng Tpamelag g EAAGSOG.

AwBetel meploooTepa amd 35 xpovia eMayYEAHXTIKNG EUTIELPIOG G GV POVAOG EMKEPT|OEWY O
TEPLO0OTEPEG OO 50 EAANVIKEG Kot S1eBveig emyelproelg Kal opyaviapolg, onwg ot EY, Google,
Airbnb, Cosmote, EntersoftOne, Grant Thornton k..

"Exel ouvepyaoTel pe emayyeAHaTiKoOg Kol KAad1kog gopeig, 6nwg o XEB, 1o EBEA, 0 £BE, n
EXZEE, o ZEAITIE, kot €xel ekAeyet ota Atoiknuka Zupfoviia twv GRECA, JA Greece, IEAKA ko
ECR Hellas.

9. KataAoyog AKaSTpaik®v ANH0GIEVCEDV

9.1. ApOpa og Emiotnpovika ITeprodika pe Kpiég (69)

Digital Transformation and Information Systems Strategy (16 ap0pa)

e Farmakis, T., Doukidis, G., Pramatari, K., & Krasonikolakis, I. (2026). Digital transformation,
digital organisational culture and business model innovation: Evidence from trade, service, and
manufacturing firms in Greece. EuroMed Journal of Business.

e Farmakis, T., Lounis, S., Mourtos, I, & Doukidis, G. (2026). Digital Twins under the Lens of
Digital Transformation: A Multiple Case Study. Production Planning & Control.
(Forthcoming)

¢ Doukidis, G, Spinelis, D. and Ebert, C. (2020). Digital transformation: A primer for practitioners,
IEEE Software, 37 (5) 13-21.

e Doukidis, G, Pramatari, K., Lekakos, G. (2008). Operations Research and the Management of
Electronic Services, European Journal of Operational Research, 187, 1296-1309.

e  Pramatari, K.C,, Doukidis, G.I. (2005) New Forms of Collaboration and Information Sharing in
Grocery Retailing: The PCSO Pilot at Veropoulos. Journal of Cases on Information Technology,
7(4),18-33.

e Doukidis, G. (1999), Developing the business components of the digital economy, International
Journal of Electronic Commerce, 3 (3), 3-5.

e Serafeimidis, V. and Doukidis, G. (1999), Management of information technology investments in
less developed environments: experience from Greece, Journal of global information technology
management, 2 (4), 4-22.

e (Giaglis, G, Paul, R. and Doukidis, G. (1999). Dynamic Modeling to assess the Business value of
Electronic Commerce, International Journal of Electronic Commerce, 3(3), 35-52.

e (Giaglis, G, Paul, R. and Doukidis, G (1997). Simulation for Intra- and Interorganisational
Business Process Modeling, Informatica, 21(4), 613-620.

¢ Doukidis, G., Lybereas, P. and Galliers, B. (1995). Information Systems Planning in Small
Business, Journal of Systems and Software, 13(2), 202-216.

¢ Doukidis, G., Mylonopoulos, N. and Lybereas, P. (1994). Strategic Information Systems Planning
within Medium Environments: a critique of Information Systems growth models. The
International Transactions in Operational Research, 1(2), 293-303.

e Doukidis, G, Smithson, S. and Lybereas, T. (1994). Trends in Information Technology in Small
Business, The Journal of End-User Computing, 6(4), 15-25.

e Cornford, T. Doukidis, G. and Forster, D. (1994). Experience with a Structure, Process and
Outcome Framework for Evaluating an Information System, OMEGA, 22(5), 491-504.

e  Avgerou, C. and Doukidis, G. (1993). Information systems in Greece: the need for context related
research, The European Journal of Information systems, 2(2), 69-75.

¢ Doukidis, G, Smithson, S. and Naoum, G. (1992). Information Systems Management in Greece:
Issues and Perceptions, The Journal of Strategic Information Systems, 1(2), 63-75.

e Doukidis, G. and Giannakos, Z. (1988). Formulating information technology legislation, Journal
of Information Technology, 3(2), 95-101.



Decision Making and Business Analytics (10 apOpa)

e (Griva, A, Zambou, E., Stavrou, V., Papakiriakopoulos, D. and Doukidis, G. (2022). A two-stage
business analytics to perform behavioural and geographic customer segmentation using E-
commerce delivery data, Journal of Decision Systems.

e Griva, A, Bardaki, C., Pramatari, A. and Doukidis, G. (2021). Factors affecting customer analytics:
Evidence from three retail cases, Information Systems Frontier, 24 (2), 493-516.

e Kioses, 1., Vlachos, P.A., Doukidis, G.D., Vrechopoulos, A. (2021). “Phasing Out Single-Use Plastics
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