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Course Syllabus 
 

Course Code Course Title ECTS Credits 

MIS-390 E-Business 6 

Pre-requisites Department Semester 

None Management Fall/Spring 

Type of Course Field Language of Instruction 

Required MIS English 

Level of Course Lecturer(s) Year of Study 

1st Cycle Mr. Daniel Housard 3rd   

Mode of Delivery Work Placement Co-requisites 

Face to Face N/A None 

 

Course Objectives: 

 

The main objectives of the course are to: 

• Explore the historical development and fundamental concepts of  

e-commerce.  They will examine the impact of e-commerce on business practices and society. 

• Identify and evaluate various e-commerce business models and revenue strategies. They will 

understand the role of technology in shaping these models. 

• Formulate effective e-commerce strategies for different types of businesses. They will analyze 

case studies to understand successful e-commerce implementations. 

• Explain the technological underpinnings of e-commerce, including the Internet, web, and 

mobile platforms. They will assess the role of e-commerce security and payment systems. 

• Analyze digital marketing strategies and tools used in e-commerce. They will understand the 

role of social media, mobile marketing, and local advertising. 

• Investigate the ethical, social, and political implications of e-commerce. They will understand 

privacy concerns, intellectual property issues, and regulatory frameworks. 

• Explore e-commerce applications in retail, services, content and media, and B2B sectors.  

They analyze the integration of supply chain management and collaborative commerce in e-

commerce. 
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Learning Outcomes: 

 

After completion of the course students are expected to be able to: 

• Demonstrate a comprehensive understanding of e-commerce concepts and frameworks and 

apply theoretical knowledge to analyze real-world e-commerce scenarios. 

• Critically assess different e-commerce business models and strategies and evaluate the 

effectiveness of technological solutions in addressing e-commerce challenges. 

• Develop and present strategic plans for launching and managing e-commerce ventures and 

identify and mitigate potential risks associated with e-commerce operations. 

• Gain proficiency in using various e-commerce platforms and tools and understand the technical 

aspects of building and maintaining e-commerce websites and mobile applications 

• Develop effective digital marketing campaigns tailored to e-commerce and utilize analytics to 

measure and optimize marketing performance. 

• Demonstrate awareness of ethical issues and legal regulations affecting e-commerce and 

formulate solutions to address ethical dilemmas and ensure compliance with legal standards. 

• Apply e-commerce principles to specific industries such as retail, media, and B2B and 

understand the unique challenges and opportunities in these sectors. 

• Present e-commerce strategies and analyses effectively in written and oral formats and 

collaborate with peers to develop and critique e-commerce projects. 

 

 

Course Content: 

 

1. Introduction to e-commerce 

2. E-commerce business models 

3. Technology Infrastructure for e-commerce 

4. Security and Payment Systems 

5. E-commerce Marketing and Advertising 

6. Social, Mobile, and Local Marketing 

7. Ethical, Social, and Political Issues 

8. Online Retail and Services 

9. Online Content and Media 

10. Social Networks, Auctions, and Portals 

11. B2B E-commerce 
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12. Careers in E-commerce 

 

Learning Activities and Teaching Methods: 

Faculty lectures, directed and background reading, case study analysis and discussion, lab 

sessions, in class exercises, student-led presentation. 

 

Assessment Methods: 

Assignment, final examination, participation. 

 

Required Textbooks / Readings: 

Title Author(s) Publisher Year ISBN 

E-Commerce 2023: 

Business, Technology, 

Society 

Kenneth C. 

Laudon, Carol 

Guercio Traver 

Pearson 2023 13: 

9780138043391 

 

 

 

 


