
 

ECTS Syllabus 
Course title Design for Impact 

Course code GDES-476 

Course type Compulsory 

Level 1st Cycle 

Year / Semester 4th   

Teacher’s name Marianna Kafaridou 

ECTS 6 Lectures / week 1/week Laboratories / week  

Course purpose and 
objectives 

The main objectives of the course are to: 
 Discuss the principles of graphic design for impact. 
 Examine how design for impact aligns with the social, environmental, and 

technological impacƞul challenges. 
 Develop impacƞul design soluƟons for diverse audiences through an iteraƟve 

process. 
 Examine the structure and purpose of a comprehensive creaƟve brief with clear 

and consistent objecƟves. 
 Plan a large-scale design project by devising the appropriate research and 

applicaƟon strategies. 

Learning outcomes 

After completion of the course students are expected to be able to: 
1. Explain the impact of design concerning societal, environmental, and 

technological issues, and the designer's role as a visual communicator. 
2. Apply the fundamental principles of design thinking and impact-oriented 

design. 
3. Prepare a creaƟve brief and understand its role in guiding the process of a 

design project. 
4. Produce progress reports on ongoing projects, incorporaƟng feedback to ensure 

alignment with project requirements. 

1. Use interpersonal, observational, communication, and presentation skills to 
collaborate effectively with stakeholders. 

Prerequisites Senior standing Required  

Course content 
Communication Design and its impact in today’s society – Case studies with 
interdisciplinary approaches; Design for Impact – Case studies of impactful design 
across various sectors; Design Thinking: Empathize, Define, Ideate, Prototype, Test; The 



 

role of the designer as a visual communicator; Defining the design proposal; Writing 
the creative brief – Identifying design objectives and audience needs. 

Teaching 
methodology 

Lectures, group/individual tutorials, projects and exercises, seminars, critique sessions 
and studio-based discussions. 
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Assessment Major projects, one-day/week brief, student progress reports and presentaƟons, 
aƩendance and class parƟcipaƟon. 

Language English 

 


