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Teacher’s name

Marianna Kafaridou

ECTS

6

Lectures / week 1/week | Laboratories / week

Course purpose
and objectives

The main objectives of the course are to:

Examine the multi-disciplinary field of packaging design for mass production.

Discuss brand identity and communication of product information with package
design.

Examine structural design and the fundamental design considerations of graphic design
elements on the panels of the package.

Use creative processes in packaging design that involve market research,
brainstorming, conceptualization, sketching, and prototyping.

Develop critical thinking skills and apply thought-provoking analysis.

After completion of the course students are expected to be able to:

1. Discuss the key concepts and importance of packaging and branding in the marketing
mix.
2. ldentify the basic principles of packaging design, including form, function, and
aesthetics.
Learning 3. Design packaging solutions that effectively communicate brand identity through a
outcomes creative process.
4. Apply an appropriate visual language (image-making and typography) to address
product packaging to the target audience.
5. Discuss the appropriateness of materials for packaging products.
1. Recognize sustainable packaging practices and materials, and understand the ethical
implications of packaging design, including environmental impact and consumer safety.
Prerequisites GDES-286 Required

Course content

Defining packaging design; Packaging design and brand (brand identity, promise, equity,
loyalty, repositioning, extension); The marketing of packaging; Packaging and labelling; Design




N UNIVERSITY
of NICOSIA

elements of packaging design; Structural design, materials, surface graphics, and visual
communication; Target audience, creating rational and emotional connection; Packaging
innovation, new refinements; Sustainability in packaging design; Case studies - analysis of
brand and packaging design projects.

Teaching
methodology

Lectures, demonstrations, group/individual tutorials, major projects, one-day/week briefs,
students’ presentations, critique-feedback and studio-based discussions.
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Assessment

Major projects, one-day/week brief, students’ presentations, attendance and class
participation and performance.

Language

English




