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Course Syllabus 
 

Course Code Course Title ECTS Credits 

ENTR-300 Social Entrepreneurship 6 

Prerequisites Department Semester 

None Management  Fall 

Type of Course Field Language of Instruction 

Elective Entrepreneurship and innovation English 

Level of Course Lecturer(s) Year of Study 

1st Cycle Nikolas Sozos 2nd, 3rd, 4th  

Mode of Delivery Work Placement Corequisites 

Face-to-face N/A None 

 
 
Course Objectives: 
 

The main objectives of the course are to: 
 Assist students learn to think strategically and act opportunistically with a socially-

conscious business mindset as well as to gain in-depth insights into economic and 
social value creation across a number of sectors. 

 Provide students with a working knowledge of the concepts, opportunities and challenges 
of social entrepreneurship. 

 Explain the role and evaluate the significance of social entrepreneurship in creating 
innovative responses to critical social needs (e.g., hunger, poverty, inner city education, 
global warming). 

 Engage in a collaborative learning process to develop a better understanding of the 
domain of social entrepreneurship and innovation. 

 Critique design thinking as a driver of social innovation. 
 Relate creativity and innovation with business growth and sustainability in the context of 

social entrepreneurship. 

 
 
Learning Outcomes: 
 

After completion of the course students are expected to be able to: 
 Explain and critique best practices for successful social entrepreneurship. 
 Summarize the key characteristics of successful social entrepreneurs. 
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 Analyze the operating environment and evaluate opportunities for social 
entrepreneurship. 

 Describe the design thinking process (empathize, define, ideate, prototype, test) in 
relation to social entrepreneurship and apply this method to create social value. 

 Define and reconstruct social problems, and apply the design thinking process to 
generate effective solutions. 

 Relate design thinking with social innovation. 
 Generate a business plan for a social enterprise. 
 Evaluate the critical role of financial sustainability in social entrepreneurship. 

 
 
Course Content: 
 

1.    Introduction to social entrepreneurship – the nature of social entrepreneurship 

2.    Social entrepreneurs – characteristics and competencies 

3.    Discovering opportunities for social ventures – types of social ventures 

4.    Managing the external environment 

5.    Feasibility analysis – writing business plans 

6.    Handing out the assignment 

7.    Marketing for social ventures 

8.    Managing the financial site of social ventures 

9.    Managing people 

10.  Legal issues 

11.  Managing and growing a social venture – strategies for exiting 

12.  A global perspective of social entrepreneurship 

 
 
Learning Activities and Teaching Methods: 
 

Face to face delivery, in class lecturers, case studies, business games and activities. 

 
 
Assessment Methods: 
 

Attendance/Participation, Group project, Mid-term examination, Final examination. 
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Required Textbooks / Readings: 
 

Title Author(s) Publisher Year ISBN 

Social 
entrepreneurship: 
managing the 
creation of social 
value 

Constant Beugré Routledge Taylor 
and Francis book 
(this is an on-line 
book) 

2016 9780415817370 

Social 
Entrepreneurship: 
Building Impact 
step by step, 2nd 
Ed. 

Chahine, T. Routledge Taylor 
and Francis book 
(this is an on-line 
book) 

2022 978-
0367556877 

 
 
Recommended Textbooks / Readings: 
 

Title Author(s) Publisher Year ISBN 

Introduction to 
Social Entrepreneurship 

Chahine, T. CRC 
Press 

2016 978-
1498717045 

Social 
Entrepreneurship: An 
Evidence-Based 
Approach to Creating 
Social Value 

Guo, C. & 
Bielefeld, W. 

Jossey-
Bass 

2014 978-
1118356487 

 

 Academic Journals: 

  

 Journal of Social Entrepreneurship 
 International Journal of Social Entrepreneurship and Innovation 
 Journal of Global Business and Social Entrepreneurship 
 Journal for International Business and Entrepreneurship Development 
 International Journal of Entrepreneurship and Innovation 
 International Journal of Sustainable Entrepreneurship and Corporate Social 

Responsibility 
 


