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Course purpose and
objectives

The main objectives of the course are to provide students with theoretical and practical
tools to analyse cultural and social phenomena, to critically understand and manage
intercultural communication in diverse contexts, and to develop applied skills in
professional and health-related communication, including language proficiency for
global and intercultural settings.

Learning outcomes

Upon successful completion of this course, students will be able to:

1. Analyse cultural and social phenomena from local and international
perspectives, evaluating their implications for intercultural communication and
social interaction.

2. Apply theories, concepts, and methods to understand cultural practices,
similarities and differences between societies, and their impact on intercultural
communication.

3. Analyse intercultural dynamics and manage interactions across diverse
cultural contexts, with attention to values, attitudes, behaviours, race, ethnicity,
religion, generations and gender.

4. Develop communication skills by applying concepts of public health
communication and effectively using mass media and digital technologies as
examples of intercultural practice.

5. Enhance language proficiency in health politics and policy to
communicate effectively in professional and intercultural contexts.

Prerequisites

None

Required | Yes

Course content

The course is organized into thematic units that combine theoretical analysis with case
studies and practical exercises. The contents are structured as follows:




N UNIVERSITY
of NICOSIA

1. The sociology of culture (1.1. Sociological concepts of Culture; 1.2. Links
between culture and society; 1.3. Cultural processes; 1.4 Cultural practices)

2. Culture as a social creation (2.1. The social production of culture; 2.2. Culture
and meaning; 2.3. The production, distribution and reception of culture in
societies)

3. Sociological and (inter)cultural dynamics (3.1. Identities and movements; 3.2.
Organizations in cultural contexts; 3.3. Cultures and power)

4. Sociology of communication (4.1. The Concept of Communication; 4.2.
Communication processes; 4.3. Knowledge and information production systems;
4.4. Mass media)

5. Sociology and digital media (5.1. Media as practice; 5.2. Media as ritual and
social form; 5.3. Network society)

6. Intercultural communication and Media cultures (6.1. Culture and connection;
Global culture(s); 6.3. Media ethics; 6.4. Media justice)

7. Sociological perspectives in Health Communication (7.1. Cultural Consciousness;
7.2. Culture and Health Behaviours; 7.3. Health Disparities; 7.4. Health Literacy)

8. Cultural Approaches to Health Contexts (8.1. Culture assumptions in health
practices; 8.2. Social and Cultural Approaches to Technologies; 8.3. Sociological
perspectives on intercultural dynamics and practices).

The teaching methods for this course are designed to facilitate students' mastery of key
principles through a combination of lectures, interactive discussions, and practical
exercises, fostering both theoretical understanding and applied skills. Project work is
employed to demonstrate the application of theoretical knowledge in global health
contexts.

Teaching
methodology

Griswold W. (2013). Cultures and Societies in a Changing World. Sage.

Couldry N. (2012). Media, Society, World: Social Theory and Digital Media Practice.

Polity Press.
Bibliograph
el Hsieh, E. & Kramer E.M. (2021). Rethinking Culture in Health

Communication: Social Interactions as Intercultural Encounters. WileyBlackwell.

Different and/or further readings will be suggested at the beginning of lectures.

Assessment instruments include formative assessment (project work) as well as

Assessment . .
final oral/written exams.

Language English




