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Course Syllabus

Course Code Course Title ECTS Credits
COMM-490 Senior Year Project 6

Prerequisites Department Semester

Graduate Standing Communications Fall/Spring

Type of Course Field Language of Instruction
Major Requirement Communications English/Greek

Level of Course Lecturer Year of Study

18t Cycle Faculty 4t

Mode of Delivery Work Placement Corequisites
Face-to-Face NA None

Course Objectives:

The main objectives of the course are to:

To give the students the opportunity to produce an extended body of media practice
in Digital Media and Communications or Corporate Communication.

To afford the students a chance to prepare a project that can be regarded as the
culmination of their program of study.

To enable the student to build upon previous practice, theories and concepts and to
produce a major media artefact on a subject of their choice.

To afford the student a chance for professional discipline, competence and
procedure.
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completion of the course students are expected to:
Develop proposal of at least 500 words describing their project idea
Understand the process of the project from start to finish
Be capable of composing a comprehensive project report
Establish production techniques/utilize research methods applicable to media
practice/research area
Conduct high quality and original research/creative work
Adhere to the current guidelines with the aim of a achieving academic excellence

Course Content:
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Developing Research Idea/Concept

The Project Proposal

Considering approach - methods/production techniques
Conducting research

Writing up findings/creative project

Finalizing project based on guidelines and supervision
e Project Evaluation

Learning Activities and Teaching Methods:

As determined by the supervising lecturer based on requirements of the individual project

Assessment Methods:

There are two options students can choose in their final year project, - these are a research
based project or a creative one.
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