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Course Syllabus

Course Code Course Title ECTS Credits
COMM-220 Writing for Digital Media 6

Prerequisites Department Semester

COMM-125 Communications Spring

Type of Course Field Language of Instruction
Required Digital Media English

Level of Course Lecturer(s) Year of Study

18t Cycle Dr George Pavlides 2nd

Mode of Delivery Work Placement Corequisites
Conventional No No

Course Objectives:

The main objectives of the course are:

Understand the variety of writing, tone and style of writing.

Comprehend issues of writing for different types of digital media more effective.
Attracting and keeping audience attention through writing.

Manage writing flow.

Learning Outcomes:

After completion of the course students are expected to be able to:

1. Understand the peculiarities and characteristics of writing discourse.
2. Know the basic rules and the structure of writing for digital media.

3. Comprehend the different types of writing.

4. Develop a digital media text based on the basic rules of writing.

5. Address the diversity of digital media writing challenges.

Course Content:

1. What are the particular characteristics of writing discourse.
2. Differences between print, electronic and digital writing content.
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3. Structure features and rules for formatting written text — including cover editing and proof-
reading skills, best practices for titles and subheadings, blogging, editorial planning, how
to use keywords to improve SEO and how to apply content marketing principles.

4. Descriptive and analytical types of writing discourse.

5. Journalism in the digital age.

Learning Activities and Teaching Methods:

Lectures, presentations, writing workshops, guest lectures.

Assessment Methods:

Attendance and participation, written projects and exams.

Required Textbooks / Readings:

Title Author(s) Publisher Year ISBN
Writing and Editing for Carroll, B Routledge 2019 | 978-
Digital Media 1446256305
Recommended Textbooks / Readings:
Title Author(s) Publisher Year ISBN
The Copywriter’'s Handbook: A | Bly, R.W. St. Martin’s Giriffin 2020 1250238013
Step-by-Step Guide to Writing
Copy That Sells
The Basics Of Lifestyle Waters, A CreateSpace 2016 | 978-
; ) 1533403704
Journalism Made Easy: Independent
An Introduction Into Publishing
Nonlinear Lifestyle Platform
Journalism Creation
Understanding Fandom: Duffet, M. Bloomsbury 2013 978-1-6235-608

An Introduction to the
Study of Media Fan
Culture
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